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Thank you for leading.
You know who you are: the members of the Suffolk community who lend professional 
expertise to faculty, guidance to students, and support to your fellow alumni.
With the challenges of changing demographics, shrinking resources, increased expectations, 
and growing competition in higher education, you help fill the gaps and inspire generosity in others.
Whether serving for a day, a semester, or a lifetime, you are an integral, active partner
in the life of your University.
On October 2, 2010, we celebrate some of Suffolk University’s most dedicated, effective leaders, 
our alumni volunteers. If you are already part of this indispensable group, please save the date. 
You will be receiving details shortly. If you would like to learn more about the numerous ways 
you can take the lead as a volunteer, please call 617-573-8443.
Alumni Leadership Day.
October 2, 2010.
RECOGNIZING THE DIFFERENCE YOU MAKE









Revolutionary confectionery artist Henry Zunino BS '99 




Get it done right, don't lie to her, and things are going to 
be just fine with Waltham, Massachusetts Mayor 
Jeannette A. McCarthy JD '83. Unless you're part of the 
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Stephen Twomey MPA '79 get tomorrow's executives to link
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BY MICHAEL BLANDiNG
Soul Provider
Government/Latin American Studies major Deborah 
Searfoss BA '10 and the fine art of community service
BY RENEE GRAHAM
COVER PHOTOGRAPH BY PATRICK KING









Sharp left turn...reinventing the future.. .a salute to 
the great number eight
Suffolk Time Capsule
1977: U.S. V. Great Britain. And the winner is...
Advancing Suffolk University 
A bracing historical wake-up call from History 
Professor Robert Allison
Class Notes
Of pink ribbons, ludicrously adorable babies, and a 
Canton scholar
BackStory
Haunted by le tremblement de terre, Linda Canniff 
BSBA '83 keeps Haiti in her heart
U N I V E R S T Y
Vice President for Advancement
Christopher S. Mosher, JD 76
Chief Communications Officer,




































Suffolk Alumni Magazine Copyright 20io by Suffolk 
University, is published by Suffoik University, Boston, 
MA 02108, in conjunction with the Suffoik Aiumni 
Association, issues are maiied to aii known Suffoik 
aiumni as part of the benefit of their having graduated 
from the University. This pubiication is guided by Suf- 
foik's principies of freedom of expression and ac­
cepted standards of good taste, opinions expressed 
are those of the signed contributors and do not neces­
sarily represent the views of the editors or the official 
opinion of Suffolk University.
Contact:
Suffolk Alumni Magazine 
8 Ashburton Place 
Boston, Massachusetts, 02108-2770 
E-mail: sam@suffolk.edu
SUFFOLK 1 ALUMNI ASSOCIATION
View from the Hill
A Touch of Class
A
t the first meeting of a course in or­
ganizational behavior, the professor an­
nounced that the final exam would require stu­
dents to apply what they learned to the business 
model of the crime syndicate in The Godfather. 
It was an offer Stephen Twomey couldn’t refuse.
“Having previously read the book, I had a 
whole new perspective when rereading it and 
applying organization principles to it,” Twomey 
MPA ’79 recalls. In his work over the past 30 
years, the telecommunications executive has 
followed a very different ethical path than the 
Corleone family (“Making the Connection,” 
page 36), yet the class clearly made a strong 
impression.
“I found this a very innovative and entertain­
ing way to apply what we learned in the class­
room to a ‘nontraditional’ organization,” he 
reflects.
For Henry Zunino BS ’99, “one memorable 
moment was in my first year at Suffolk, when 
we traveled with a group of new bio students to 
the Friedman Field Station in Maine.” Zunino 
was impressed by the way the staff was “able in 
a short time to create a great camaraderie be­
tween all of the students,” but what comes back 
to him now is the prescient observation of Fried­
man Director Dr. Carl Merrill that “protecting 
coastal habitats is paramount to the survival 
of our fisheries and the ability of our oceans to 
provide food for millions of people around the 
world.” Although Zunino is perfecting a very 
different science today (“Breaking the Mold,” 
page 14), he says, “such words remain relevant 
even after 15 years, especially when the U.S. is 
faced with one of the worst oil leaks threatening 
the vibrant fisheries of the Gulf of Mexico.”
It was hard to get into the mortgages class 
taught by (now) retired Massachusetts Supreme 
Judicial Court Justice Joseph Nolan, but Jean­
nette A. McCarthy JD ’83 recalls his advice to 
students that “you should never turn down bank 
work—it pays the bills while you are still read­
ing your law books.” McCarthy went on to take 
her share of jobs that paid bills and built char­
acter, including as a factory worker, before the 
people of Waltham, Massachusetts elected her
I Contributors
to be their mayor (“On Her Watch,” page 22).
As chief operating officer of South Africa’s 
Cape Classics winery, Robert Bradshaw EMBA 
’05 constantly draws upon “the single best class 
of my MBA experience at Suffolk.” The course. 
Strategic Management, was taught by Professor 
Annabel Beerel, “and she was extraordinary.” 
For Bradshaw, whose work involves exporting 
not just a brand but an entire culture (“Message 
in a Bottle,” page 28), “the lessons still resonate 
in me today, and I can distill it down to one sen­
tence: What is really happening here? Annabel 
taught us to always be aware of what is really 
happening. Often the message people are try­
ing to convey does not correlate with the actual 
words they choose. You have to listen to them 
and then think. What are they really trying to 
say, and why?’ I’ve had hundreds of meetings, 
negotiations, or other interactions that when I 
took a moment to ask the question, I realized 
that it wasn’t what appeared to have happened. 
There are always deeper meanings in our com­
munication, and if we can understand what is 
motivating the language we hear and behavior 
we see, we can be exponentially more success­
ful and thoughtful in how we respond. Powerful 
stuff indeed.”
Think back on your own education—that par­
ticular class and professor, those specific words of 
wisdom that stick with you today. That very mo­
ment that was so influential for you is happen­
ing right now in classrooms across your campus, 
and it is precisely what we set out to capture in 
Class Report (page 45), a new occasional feature 
in Suffolk Alumni Magazine. In this issue, we pay 
an early morning visit to the classroom of His­
tory Professor Robert Allison, where bleary-eyed 
students get a wake-up call in Constitutional 
Theory. Going forward, you never know where 
SAM will show up.
A few hundred words can’t possibly convey the 
full dynamics of a class; but by providing a snap­
shot, we hope that every now and then, we'll be 
able to document one of those memorable mo­
ments in progress for the next generation of Suf­
folk alumni—and a few intriguing fleeting ones 
in the process. ©
Illustrator and painter Brian Hubble ("Back­
' Story," pg. 63) has created photo-collage 
Illustrations for publications such as The 
New York Times, Harper's Magazine, and 
Psychology Today. Fans of Guided by Voices 
will recognize his illustrations for the band.
Fine art and documentary photography 
by Blake Fitch ("On Fler Watch," pg. 22) 
has been exhibited internationally and 
is in the collections of the Flouston 
Museum of Fine Arts, the George Eastman 
House of Photography, and the Worcester 
Art Museum.
As chief operating officer of Randolph, 
Massachusetts-based St Boniface Haiti 
Foundation, where she has worked since 
2002, Linda Canniff BSBA 'S3 
("Backstory" pg. 63) has seen the 
organization grow from a $600,000 to a 
$3.6 million nonprofit. Canniff and her 
husband Fred (BS '83) have three children. 
She travels to Haiti frequently, bringing 
immersion and work retreat participants 
each year to experience life in a 
developing country.
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WE BELIEVE IN THE POWER TO CHANGE. 
WE SUPPORT SUFFOLK.
We all have our stories, 
some of which you’ve read in these pages.
Yet as different as our backgrounds and careers may 
be, there is one story that inspires us all.
It began when Gleason Archer, determined 
to change a system of higher education that 
excluded all but a privileged few, turned his Roxbury 
apartment into what would become Suffolk Law 
School and, ultimately, Suffolk University. Over a 
century later, nearly 65,000 graduates like ourselves 
in law, business, and the arts and sciences, use our 
education to open doors for others every day.
Please join us in honoring an astonishing legacy and 
building an extraordinary future by supporting the 
Campaign for Suffolk University.
To learn more about The Power to Change: The Campaign for Suffolk University,
visit www.suffolk.edu/giving
Or call Christopher S. Mosher, JD ’76, Vice President for Advancement
at 617-573-8443.
The Campaign/or Suffolk University




Carol DiMaiti Stuart JD '85,
Carolyn Francisco JD '94, and 
LaDawn Dubose BSBA '95
Remembering Carol DiMaiti still brings tears. 
She was such a joy for all of us in our class. As 
we moved through our law school experience, 
her warmth and smile set the tone for a won­
derful period in our lives—and law school is 
generally not remembered as a wonderful time. 
On Friday afternoons with the 100 or so of us 
waiting for class to start, cherished Professor 
Catherine Judge would playfully joke with 
“Miss DiMaiti” about the upcoming weekend’s 
social events. Carol would blush and smile and 
the fun would begin. To our great benefit, she 
was the face and personality of our Suffolk 
experience. It [was] such a pleasure to read 
the recent story about the recipients of Carol’s 
scholarship. They so much reflect Carol’s gener­
ous and glowing spirit and the marvelous spirit 
of Suffolk Law School.
Chris Callahan JD '85
REWRITING THE FUTURE 
Tom Heslin BSJ '72
Your lead article on Tom Heslin, now the top 
editor at The Providence Journal, was well writ­
ten, informative, and encouraging to those of us 
who love newspapers and are hopeful they will 
one day thrive again.
I worked with Tom many years ago at the 
Journal, a newspaper that has long been at
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the forefront of good reporting and narrative 
storytelling. Tom, as accurately portrayed in 
Michael Blanding’s excellent report, has been a 
key part of the newspaper’s past successes and 
its great hope going forward into the digital 
age.
Bruce Butterfield BSJ '70 





Jennifer Sawyer English BSBA '87,
MBA '93
As the author of Spice: Flavors of the Eastern 
Mediterranean and a chef and lover of all food, 
I was so inspired by the story of my friend 
Jennifer English. It proves that common sense, 
sensibility, and passion are the driving force in 
all aspects of life and healthy business. I hope 
that Jennifer’s story touches many people like 
it did me.
Ana Sortun
Chef/owner, Oieana and Sofra Bakery/Cafe 
Cambridge, MA
There are people who manage to take the lem­
ons that life hands them and turn them into 
lemon meringue pie. Jennifer Sawyer English 
is literally one of these individuals. Despite 
the challenges of an MS diagnosis and a bout 
with kidney cancer, Ms. English harnessed her 
resources and her marketing skills to rescue a
floundering spice company, Flavorbank, and to 
reinvigorate her broadcast career. She also turned 
her talents to helping others with MS move their 
lives forward, and worked with the Arizona 
Chapter of the National Multiple Sclerosis 
Society [to create] “Corks & Chords,” an evening 
of wine and delicious food now in its second year, 
as a way of raising funds to move closer to a world 
free of MS.
English is a model and inspiration not only to 
people living with MS but to anyone who has a 
dream and wants to pursue it.
The Society is pleased and proud to have 
Jennifer English as a volunteer in the MS move­
ment. Those who want to learn more about mul­
tiple sclerosis or the “Corks & Chords” event can 
visit nationalMSsociefy.org where they can also 
click through to the Arizona Chapter’s website.
Arney Rosenblat 
Associate Vice President Pubiic Affairs, 
Nationai Muitipie Scierosis Society
Jennifer English has great taste. She also knows 
flavor inside and out. They are two different 
things. I know because she’s taught me about 
both. I’m a chef in Tucson who has known and 
worked with Jennifer for many years. She’s not 
a foodie; she’s a flavor maven, a trendsetter and 
communicator who has the unique ability to ar­
ticulate the mercurial and effervescent quality of 
flavor in words that allow you to understand how 
something actually tastes.
When I think about her great taste, I am struck 
with the way she recognizes beauty and grace in 
things that others might not notice. Whether 
it’s teasing little gems of wisdom from her radio 
guests on the Food and Wine Network or Sunday 
Brunch, making objects of art out of the ordinary 
in her store displays, or drawing the spark of bril­
liance from an obscure idea, Jennifer inspires me 
to be aware and to feel the world through all my 
senses.
But it’s [in] the senses of taste and smell [that] 
Jennifer has made her mark. In her business, 
Flavorbank, she has assembled a repository of
smells, aromas, scents, and spice from around 
the world. She has long sticks of fragrant cin­
namon bark, cardamom that you could wear 
as perfume, peppercorns and salts from exotic 
locations around the world, each with a unique 
flavor profile and individual purpose.
For being esoteric, there is nothing elit­
ist about Ms. English. Our first class together 
taught [students] how to [give] great flavor to 
popcorn. The flavor goddess brought her vast 
array of spices; I brought the pots and pans. Our 
students were there to learn, but I was the one 
going to school.
Janos Wilder
Chef/Owner, 2000 James Beard Award Winner,
Southwest 
Janos Restaurant and J BAR 
Tucson, AZ
NEWS MAKER 
Greg wayland BA '69
It was great to read the story about fellow 
Suffolk alum and journalist Greg Wayland. It 
truly captured the spirit of this well-respected 
reporter. Having worked alongside Greg on 
several stories, I know the pleasure of watch­
ing his feature stories [develop] as he weaves in 
his experience, knowledge, and creative writing 
so masterfully. He is a good example that in a 
rough and challenging business, good guys can 
finish first.
Dan Jaehnig BSBJ '98 
Anchor, WJAR-TV (NBC), 
Providence, Ri
Greg Wayland is an excellent example of what 
makes television news an industry I continue to 
love: a guy who relishes chasing a story and excels 
at the craft of telling that story well. And here's 
what's even more rare: he does all this with hu­
mility and grace. I really appreciated your profile 
of Greg. Reporters are frequently critcized (often 
justifiably - turnabout being fair play and all) for 
mistakes and misdeeds. But showing the daily 
grind of a well-intentioned, working journalist 
is refreshing and illuminating.
Dan Harris
ABC News
(Editor's note: Harris previously worked at 
New England Cable News where Wayland is a 
reporter.)
Contact SAM
Suffolk Alumni Magazine 
8 Ashburton Place 
Boston, MA 02108-2770
■ ■ ■




(Editor’s note: In the Winter 2010 issue of 
SAM, we asked readers for information about 
a group called “The Jazz Society”featured in 
the Time Capsule photo.)
The magazine was sent to me by my brother- 
in-law Arnold Levine MAE '59. “The Jazz 
Society” pic—that’s definitely me in the 
photograph, sitting atop piano, wearing ten­
nis sweater under sport jacket, cigarette in 
mouth (alas). I’m Israel Horovitz, playwright 
and founder of Gloucester Stage Company. 
Double alas, I neither remember anything at 
all about this photo, nor [recall] the name 
of anyone else in the jazzy group. For the 
record, I only spent one semester at Suffolk.
I was dead broke and had to quit and get a 
paying job. While at Suffolk I did, however, 
play Sefton in SU’s production of “Stalag 
17.” (Interesting side note: the character of 
Dunbar in the same play was based on my 
uncle Fred Solberg. Uncle Fred was taken 
prisoner by the Nazis in 1944 and wound up 
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Suffolk senior's niche: 
offering big discounts
JARED ORKIN HAS ALWAYS BEEN AN ENTREPRENEUR.
As a 14-year-old, he started his first business helping people 
learn to use their computers and set up e-mail accounts. Now, ^ 
the Suflblk senior is founder and CEO of CoupMe.com, a web­
site that helps users get discounts at Boston-area businesses. 
For example, $90 worth of services at a high-end spa was re­
cently sold for $30. Discounts on items usually range from 50 
percent to 90 percent.
“There are so many fun things to do in Boston, and this 
gives people a way to do these things in an affordable way,” 
said Orkin, 21, who is studying management at the Sawyer 
Business School. “Every day we offer a new deal.”
Here’s how CoupMe works: Orkin and his staff solicit local 
businesses, promising a certain number of customers in ex­
change for discounts for online visitors to his website, one 
deal per day. Only when the website reaches its minimum 
number of buyers for that deal are customers charged. (If the 
minimum number isn’t reached, the transaction is cancelled).
Orkin, who hails from Newton, Massachusetts, came upon 
the idea by accident last summer. A participant in the Jewish 
Big Brothers Big Sisters of Greater Boston program, he was al­
ways looking for interesting things to do with his little brother.
“I’m the type of guy who doesn’t like to sit down,” says Orkin, 
who is captain of Suffolk’s tennis team. “I like to go skydiving, 
bungee jumping, rock climbing, and crazy stuff like that. And 
I wanted him to experience that.”
Orkin eventually found an indoor skydiving facility and of­
fered the owner a deal—15 new customers for a 50 percent 
discount. The owner agreed, and CoupMe.com was born.
“If you don’t ask for something, you’re not going to get it,” 
he says. “I’ve learned that [the] hard way in this business. 
But once you figure that out, you’re golden. You just have 
to ask.”
Now, Orkin’s business, which he started with his own money, 
has investors, a 10-person staff, and a growing number of fans 
and followers on Facebook and Twitter. He recently appeared 
on Boston’s Fox 25 Morning News segment “Job Shop” to 
promote CoupMe.com, which gave the site an instant spike in 
customers, he says.
“If you’re lazy in any single way, you’re not going to make it. 
You can’t procrastinate; you have to get things done,” Orkin 
says, sounding like a seasoned businessman. “I committed 
myself to think of something before my senior year to figure 
out my niche, and I believe I’ve found my niche.” ©
SUFFOLK ALUMNI MAGAZINE I SPRING/SUMMER 2010
OFF CAMPUS
Moving his goals forward
Friends of late soccer coach Deal McKenzie keep their eye 
on the ball
I
T'S BEEN A YEAR Since former Suffolk soccer star Ucal McKenzie BSBA 
'99 died suddenly while playing the game he loved on a field in South 
Boston. McKenzie, who was a guidance counselor and boys' soccer 
coach at Newton North High School, made soccer a cornerstone of his 
life and never missed an opportunity to show others, especially young people, 
how the sport could anchor and influence a player's life within and outside 
the lines.
Founded shortly after his death, the Ucal McKenzie Breakaway Foundation 
(UMBF) seeks to preserve its namesake's legacy by sponsoring youth soccer 
clinics as well as programs promoting nutrition, health, and wellness.
"His principles were teamwork and passion, and he often talked about his 
'Three Ds'—dedication, discipline, and determination—which are really what 
he taught people," says his widow, Suzanne McKenzie BS '00, who launched 
the foundation in 2009. "He saw them as [qualities] that could [be] applied on 
and off the field, and that's what we really want 
to stay true to because it's so powerful."
McKenzie, who was 32 and lived in Boston's 
Dorchester neighborhood, learned to play soc­
cer as a child in his native Jamaica. At Suffolk, 
he was a standout midfielder from 1994 to 
1998, and was named the team's Rookie of the 
Year as well as its most valuable player in his 
senior year. In his honor, Suffolk posthumously 
retired his No. 8 jersey last fall.
And the tributes have continued. Last 
November, the Bay state Soccer League, a 
Massachusetts adult amateur league to which 
McKenzie belonged, changed the name of its 
annual championship to the McKenzie Cup and 
has launched a scholarship in his name. (McKenzie's team, Carico FC, won the 
2009 championship.)
in July, UMBF will sponsor youth soccer clinics for boys and girls between the 
ages of 8 and 18. The clinics, reminiscent of those McKenzie often organized, 
are a major aspect of the foundation, Suzanne McKenzie says.
"He was so passionate about soccer, coupled with his passion for wanting 
to help people," she says. "For me and for the community, it's important when 
we're doing something in his honor to really stay true to what his passion was 
and to keep that going on his behalf.
"What's been most surprising has been meeting with the people who have 
partnered with us but didn't know Ucal, and that his story and what we're doing 
in his honor is resonating. They can really feel the impact he had even without 
witnessing it firsthand or knowing him."





Suffolk junior Nathaniel Steinsultz was named 
a recipient of a 2010 Barry M. Goldwater Award 
for Math, Science, and Engineering, which 
recognizes the top 300 students in U.S. col­
leges and universities. The physics major has 
been working with faculty members on nano­
technology research and presented a poster on 
"Hydrogenization of Palladium Nanoparticles" 
at the PittCon 2010 scientific conference in 
Orlando, Florida. This summer, Steinsultz 
will be working in a Research Experience for 
Undergraduates program at MIT’s Materials 
Processing Center/Center for Materials Science 
Engineering. Steinsultz plans to earn his PhD in 
physics, conduct further research in nanotech­
nology, and one day, teach at the university level.




To get their ideas off the drawing board and into production, these inventors turn to their mentor
10
MENTOR
If necessity is the mother of invention, Sawyer 
Business School Executive in Residence, 
Strategy and International Business Sushil 
Bhatia (MBA 79) may be its dad. The archi­
tect of Sawyer Business School’s annual New 
Product Innovation Competition, Bhatia often 
plays a guiding role as his students attempt to 
move their products from inception to point of 
purchase.
When it began in 2006, the competition 
was geared to students, but today, it is open to 
graduates as well, drawing entries from the Law 
School and College of Arts and Sciences as well 
as from Sawyer Business School. The inventors 
profiled on these pages include two second-prize 
winners, DeeDee Fici (BS 72) for MAG-CAP, 
her vial/container with its retrieval enhance­
ment system, and Marty Hergert (MBA ’ll) for 
Grape Leaves Wine Marketing System, the peel- 
off cards he created to provide oenophiles with 
information about a favorite bottle for future 
purchase.
This year, inventors of three products claimed 
first-prize: Vishwanathan Asokan MBA ’10 
for “CV Scenic,” a software program that helps 
personalize settings for workout equipment; 
Christian Wood BSBA ’09, creator of “The Green 
Light,” an environmentally-correct hanging bar 
light; and the team of Rebecca Sbirazi BSBA ’10, 
Letisha Brown BSBA ’10, and Han Pham BSBA 
’10, who invented “CityPed,” electric mopeds for 
the young urban professional. These inventors 
divided the $3,500 cash award.
Richard Denis BSBA ’10 took the third prize 
award of $500, while the Urvashi Bhatia Green 
Product Award, which includes $2,500 in cash 
plus a year of professional advisory services, 
was conferred upon Lexi Zenner BSJ ’ll. Tfan 
Pham BSBA ’13 received the MGT101 prize and 
$1,000 award for freshmen business students. 
Joining Bhatia in this year’s awards ceremony 
program on March 5 were William J. O’Neill, 
Dean of Sawyer Business School, and Gururaj 
Deshpande, Chairman of Sycamore Networks.












Product: Direct Personal Monitors (DPM)
Inventor: Ryan M. Dietz, Law School, JD '01
Day job: Director, Office of Technology, immune Disease Institute
Avocation: Drummer, "The Artifacts," a band of biotech executives
His nominee for most indispensible invention: Social networking
Challenge: The use of monitoring devices allow vocalists and musicians to hear
themselves. Professional musicians have plenty of choices, however they are expensive,
complicated, and cumbersome to set up and operate. DPM will meet the demands of the
vastly larger number of non professionals.
Innovation: Products consist of a transmitter attached directly to microphones or instru­
ments and a wireless receiver worn behind the user's ear. The user would be able to monitor 
their own voice at the desired volume while still hearing the other musicians around them. 
Product Status: Dietz's company, Vonique, is "actively looking to bring together the man­
agement team and to raise angel funding" to advance its patent pending family of products.
■ I
Product: Mag-Cap
inventor: DeeDee Fici, College of Arts and Sciences (BS 72)
Day job: Laboratory Director, Pulsar Clinical Technologies
Awards ceremony speech: "I began by saying I felt like Susan Boyle because I was
certain I would be the oldest one there."
Her nominee for most indispensible invention: My dog's Flexi Lead.
Chaiienge: Routinely, thousands of very rare and valuable cell samples need to be 
preserved for long periods of time, prepared in cryovials and stored in ultra-low tempera­
ture liquid nitrogen. The temperature is so low, there is a very dense layer of fog —you 
cannot see the vial to capture it. There are no toois designed for this purpose. One day, in 
our lab, a whole box of samples was dropped into the liquid nitrogen. We knew the tank 
would have to be emptied to retrieve all the samples. While trying to scoop up the vials 
with anything we had at hand, I said, "if these vials had a magnet on them it wouid be so 
much easier."
Innovation: With Mag-Cap, the cell samples are frozen in a cryovial that has been 
modified with a ferromagnetic disc. When this modified vial is lost, a rod with a magnetic 
tip can be used to "fish" for it. The sample vial can be captured quickly and safely without 
visibility by simple magnetic attraction.
Product status: Provisional patent issued in January, 2010.
Product: Grape Leaves Wine Marketing System 
Inventor: Marty Hergert, Sawyer Business School (MBA '11)
Day Job: Manager, intranet web-publishing applications and collaborative environments. 
State Street Global Advisors 
Avocation: Photography
His nominee for most indispensible invention: The digital SLR 
Challenge: Think about the last time you went out to dinner and had a bottle of wine to 
accompany your meal. Do your remember the producer, the grape variety, the vintage, or 
the brand name? If you went to your local wine shop, would you be able to find it? it was 
an idea l put down in a notebook after I couldn't remember the great bottle of wine I had 
the night before.
innovation: Grape Leaves are slim, detachable labels affixed to each bottle of wine in a 
restaurant. Patrons peel off the grape leaf which has information about the wine and a 
code that can be entered into the website. You simply peel and go.
Product status: Pursuing provisional patent
a. Sawyer Business School Executive-in-Residence Sushil Bhatia MBA 79 b. Mag-Cap inventor 
DeeDee Fici BS72 with Sawyer Business School Dean William J. O'Neill and Associate Dean 
Morris Mclnnes c. After 5 years, the New Product Innovation Competition has become a Suffolk 
tradition d. Grape Leaves wine Marketing System inventor Marty Hergert MBA 'll. e. Direct Personal 





The New Yorker Staff Writer Hendrik Hertzberg gives voice to American liberalism
: outed by Forbes magazine as one of the 25 most influential liberals in America, Hendrik 
Hertzberg, senior editor and staff writer for The New Yorker, is among this nation's most incisive 
political commentators. Whether he's writing about what he calls the "moral decline" of Senator 
John McCain or skewering Virginia Governor Bob McDonnell's failure to mention slavery while 
proclaiming April as "Confederate History Month," Hertzberg's nimble yet penetrating observa­
tions make him a must-read for political junkies on both sides of the ideological aisle. His most re­
cent book, Obamanos!, focuses on the 2008 presidential election. In December, he paid a visit to 
Suffolk for a discussion cosponsored by Common Cause Massachusetts and the Suffolk University 
Student Political Science Association. Hertzberg spoke with SAM about "war hogs," "chest 
thumpers," and the "highly moralistic" American left.
SAM: How do you assess the Obama presi­
dency so far?
HENDRIK HERTZBERG: We were bound to come 
down to earth after the inauguration and the 
ecstasy of that moment. That had to collide 
with reality, but I think he’s done a very good 
job. He has the same farsightedness he showed 
during the campaign and an ability to focus on 
results that take time to come to fhiition. He 
doesn’t get derailed by the 24/7 news cycles, 
and that’s one of his great strengths.
SAM: Throughout this presidency, the left has 
been nearly as critical of President Obama as 
the right. What do you think is driving that 
discontent?
HERTZBERG: I think it’s about the 
left’s lack of a radical vision. A 
self-respecting leftist is sup­
posed to have a structural 
analysis of social ills. But 
the American left is 
highly moralistic for un­
derstandable reasons, so 
when things are going 
too slowly to suit them or 
are not going quite in the 
direction they were hoping, 
they blame the moral character 
of their leaders, beginning with the 
ones they are closest to, and branching 
out to ones they’re less close to. Someday, they 
might get around to blaming Republicans.
SAM: Does the dissent on the left come 
from a sense of "We supported Obama, so 
he owes us the repeal of Don't Ask, Don't 
Tell [DADT] and the closing of Guantanamo," 
etc.?
HERTZBERG: These are not all peas from the 
same pod. I think ‘Don’t Ask, Don’t Tell’ is a le­
gitimate complaint, but I understand Obama’s 
approach to it. He wants to make clear where 
he stands, and he’s trying to let it bubble up 
within the military culture. There was an article 
in a scholarly military magazine that punched 
holes in DADT and pointed out that there’s no 
basis for the notion that [gays serving openly in 
the military is] going to hurt troop cohesion or 
damage national security. Getting full 
equality in the military is more 
likely to last if it’s at least 
partly an outgrowth of 
#9^ military culture. But I do
-think the left and the gay 
leadership should keep 
the heat on Obama on 
this, and I think he’s 
depending on them to 
keep the heat on him.
On the other hand, 
^ •' with Guantanamo, what
counts isn’t whether pris­
oners are in Guantanamo or 
some other lockup; what counts is 
that they’re not being tortured. What counts 
is how they’re treated in custody. And it is not
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remotely Obama’s fault that he hasn’t been able 
to close Guantanamo. Congress has refused 
to let him move the people in Guantanamo to 
the United States proper. They’ve passed laws 
against it, and the war hogs, the biggest chest 
thumpers, are the ones who say having a maxi­
mum security prison in their state with 15 feet 
of concrete and rabid dogs, presents a danger 
to the good people of Idaho or whatever area 
they represent. That is ridiculous, disgraceful, 
and cowardly.
SAM: What's it like to be ambushed by Bill 
O'Reilly's henchman? [Last year, the conser­
vative Fox host sent someone posing as a 
producer to confront Hertzberg on a New 
York street concerning a column he wrote 
about Newt Gingrich.]
HERTZBERG: It would have helped to know that 
[O’Reilly] had attacked me on the air the night 
before. So it took me a couple of minutes—and 
I hadn’t had my coffee either—to figure out 
who this odd person was sticking a microphone 
in my face. But it was good for O’Reilly, it was 
good for me, it was good for his base, it was 
good for my base, and it worked out very nicely. 
Though, all of sudden. Bill O’Reilly looks like 
the moderate of Fox News—the best thing to 
ever happen to him is [fellow Fox host] Glenn 
Beck. He makes O’Reilly look like the voice of 
reason.
SAM: In recent years, the magazine industry 
has been in something of a freefall. How 
does The New Yorker manage to stay above 
all of the doom-and-gloom?
HERTZBERG: It doesn’t really. The New Yorker 
has the same problem as many in the indus­
try-declining advertising. The New Yorker 
is incredibly healthy in terms of circulation, 
renewal rate is through the roof, and because 
it has such a devoted readership, it has a bet­
ter chance of getting through this nightmare 
period than other magazines. I think certain 
institutions will make it over the hump, but 








One for the 
Books
Mildred F. Sawyer Library Director Robert E. Dugan 
MPA '82 has been honored by the American Library 
Association with its 2010 Greenwood Publishing 
Group Award for the Best Book in Library Literature. 
The ALA selected Viewing Library Metrics from 
Different Perspectives: inputs. Outputs, and 
Outcomes, which Dugan cowrote with Peter 
Hernon of Simmons College and Danuta A. Nitecki 
of Drexel University. The award committee, which 
is composed of library practitioners, praised the 
book's readability, thorough scholarship, and 
exhaustive coverage of all aspects of the topic.
The award will be presented at the ALA'S national 




In their achievement, service, or potential, these ten 
alumni go above and beyond
From a state attorney general to the owner of an online candy store, 
recipients of this year's Alumni Awards represent an eclectic and dis­
tinguished group. As part of this month's Reunion Weekend, the Law 
School held its awards dinner at the Langham Boston Hotel on June 
11, while the College of Arts & Sciences and Sawyer Business School 
hosted a reception at the Massachusetts State House on June 12,
COLLEGE OF ARTS & SCIENCES
Alumni Achievement Award
Armen Der Marderosian, BA'58, JD'60, DHL'06
Executive Vice President, GTE Government Systems Corporation (Retired)
Alumni Service Award
George c. Kokoros, BA '85, EMBA '04 
General Manager, ACCO Brands
Young Alumni Award
Nicole C. Robbins McLaughiin, MAP '03, PhD'06 
Clinicai Neuropsychologist and Research Psychologist 




Vice President, Business Services, Jeanne D'Arc Credit Union 
Mayor, Lowell, Massachusetts
Alumni Service Award
Andrew Miller, MSE '99 
CEO, CardStar
Young Alumni Award
Joseph Melville, BSBA '09
Owner & CEO, Melville Candy Company
Gregory J. Balestrieri, BSBA '09 
Owner & CEO, Candy.com
LAW SCHOOL
Young Alumni Award
Nakisha L. Skinner, BS'98, JD'03
General Counsel, Boston Public Health Commission
Alumni Service Award
Michael T. Caljouw, JD'9l
Senior Director of Public Government and Regulatory Affairs 
Blue Cross Blue Shield of Massachusetts
Alumni Achievement Award
Patrick C. Lynch, JD'92 
Attorney General, Rhode Island
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Iconoclastic sculptor 
HENRY ZUNINO BS '99 
perfects the art of the 
peppermint lollipop
BY PAMELA REYNOLDS 
PHOTOGRAPHY BY CHRIS CHURCHILL

culptor Henry 
Zunino BS ’99, creator of the plaque in honor 
of Guglielmo Marconi at Boston’s Logan 
Airport, the life-size Madonna and child at St. 
Anthony’s Parish in Everett, Massachusetts, 
and the September 11th memorial sculpture at 
the Padre Pio Shrine in San Giovanni Rotondo, 
Italy, is adept in working in all sorts of media. 
But Zunino has recently come to the conclusion 
that there’s a downside to sculpture.
“One, it lasts forever,” he says. “And two, you 
can’t eat it.”
On the other hand, a peppermint lollipop 
in the shape of a lobster can be eaten. So can 
a drop of dark chocolate shaped like a tulip. 
Or a viscid gummy fashioned into the form of 
a maple leaf. And if these scrumptious little 
confections aren’t devoured immediately, their 
shelf life is only about a year, thus guaranteeing 
the need to buy more. The same can’t be said 
of the replica of the Madonna del Pozzo at St. 
Anthony’s in Everett, the terra-cotta town seal 
in the town hall in Rowley, Massachusetts, or 
the bronze crests at the State House in Boston.
Which explains how sculptor Henry 
Zunino, proprietor of Adorno Studio, became 
Henry Zunino, founder of Strawberry Hill 
Confectionery. After nearly a decade of focus­
ing exclusively on creating commissioned 
sculpture for state and town officials, religious 
organizations, and well-to-do art patrons, the 
32-year-old Watertown, Massachusetts artist is 
now a passionate purveyor of organic, kosher, 
gluten-free lollipops—in short, a candy man. 
His mission is to bring art and a few healthful 
principles to an industry that clings to refined 
white ^ugar and artificial colorings as surely as 
sticky plaque clings to teeth.
“Our thing is to be conscious of what we’re 
doing and what we’re feeding people,” says 
Zunino, who is thin, sardonic, and given to 
colorful phrases. (Warning: he likes the word 
crap.) “It’s a business without any conscience. 
They might put the words ‘real fruit juice’ on 
the labels, but it’s a bunch of crap. It’s disgust­
ing. I would say 99 percent of the products sold 
in confections today, except for maybe a couple 
of chocolates, are pure trash and shouldn’t be 
given to kids under the age of 18. It’s just use­
less junk.”
Everett-based Strawberry Hill, on the other 
hand, is striving to be the antithesis of that “use­
less junk.” Zunino’s goal is to change the candy 
industry from the inside out by providing an 
alternative to the mass-produced, kid-seducing 
candies laced with Yellow Dye #5 and Red Dye 
#40. Bitterly derisive of common practices in 
his industry, Zunino eschews artificial color­
ings and flavorings. High-fructose corn syrup 
and genetically modified ingredients are verbo- 
ten. Products are never marketed to children. 
Instead, he focuses on wooing adults in search 
of unique and artful favors for elegant upscale 
weddings and opulent anniversary parties.
“We’d rather be on the forefront of changes,” 
explains Zunino. “These are treats. You’re not 
supposed to eat 10 of these a day. We shy away 
from marketing directly to children because 
in our opinion it’s just not correct. In fact, I 
don’t think kids under the age of six should 
be consuming quantities of sugar. You want 
to make sure that their palates are trained 
for regular, healthier foods, such as fruits and 
vegetables.”
Pretty radical talk coming from a candy 
maker.
WILLY WONK-ISH
On a dreary day in March, steel gray clouds 
threaten to spit cold raindrops. It might even 
snow. Zunino is darting about the nondescript 
Everett warehouse that is home to Strawberry 
Hill Confectionery. He is wearing a white 
smock and a blue cap and is full of restless en­
ergy. You get the idea that his lanky body has 
trouble keeping up with an always-curious 
mind. Excitedly, he shows off his candy opera­
tion. First, there’s the front office. A neat dis­
play of Strawberry Hill products is carefully 
arranged on a bookcase. It includes lollipops, 
the company’s Whirl-Ease Tea (pre-sweetened 
tea on a stick), and Whirl-Ease-Honey (honey 
on a stick that is now sold under the Twinings 
label). Disneyland ordered 60,000 of these 
honey-jar-shaped pops because they resemble 
Winnie-the-Pooh’s honey pot. As if he can’t 
help himself, Zunino begins pulling vials of 
organic peppermint and lemon oils out of a 
cabinet, and offers a whiff. “You mix this with a 
little caramel flavor,” he says gleefully, “and you 
get a Coca-Cola flavor!” For a moment, Zunino 
resembles none other than Willy Wonka shar­
ing a secret candy formula.
Behind the orderly front office is a pristine 
production facility. It is bright white, rigorously 
clean, and relatively empty. In the far corner are 
stainless-steel kettles and pots, and in one half 
of the room is a 40-foot conveyor belt with a 
high-tech contraption designed to detect metal 
shards that might otherwise make their way into 
candy. A long row of candy molds are set out and 
waiting. Besides Zunino, today there is Zunino’s 
sister and colleague Julie Baggio BA '97 and em­
ployees Roberto and Elisvagna Vargus.
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MOST EVERYTHING 
WE USE COMES 
FROM THE SAME 
PLACE—MOTHER 
EARTH. SO YOU 
TAKE IT, YOU 
SHAPE IT, AND MAKE 
IT INTO SOMETHING 
THAT WORKS 
FOR YOU.
It is here that Zunino and crew currently pour 
about 10,000 pieces of candy a day, or about 
50,000 pieces each week, during busy peri­
ods. These are the candies that will eventually 
make it into smaller gourmet food and candy 
shops across the country, including Serenade 
Chocolatier in Boston’s South Station and Grizzly 
Mountain Gourmet in Big Bear, California. 
Since opening in the summer of2009, the com­
pany has sold about $85,000 worth of product. 
(For comparison’s sake, candy giant Mars Inc. 
sells about $1.8 billion worth of candy each year, 
while YummyEarth, a small New Jersey-based 
organic candy company, sells about $10 million 
annually.) Today, Roberto and Julie mix water 
with organic cane sugar and sticky globs of 
Brazilian tapioca syrup. Using a larger version 
of an everyday handheld blender, they mix it all 
together in a plastic 22-quart container. Zunino 
sticks in a meticulously washed hand to check 
consistency. Oops, still grainy. Once all grit has 
been blended away, the mixture is poured into a 
stainless steel kettle where colorings and flavor­
ings are added and it’s cooked to precisely the 
right temperature. One degree more, or one de­
gree less, and the pot is ruined. From there, the 
molten mixture is poured into aluminum molds 
that Zunino himself has sculpted and cast. The 
shapes are always simple and timeless—a heart, 
a leaf, a flower. Pour the candy into the mold. 
Add a stick. Wait three minutes. Out comes a 
Strawberry Hill Whirl-E-Pop.
Though the procedure seems straightforward, 
it’s not as simple as it looks. A biology major at 
Suffolk, Zunino journeyed to Germany in 2009 
to study the technical intricacies of the confec­
tionery trade. “I spent two and a half weeks of 
eating greasy sausages,” complains Zunino of 
his time at confectionery school. On the other 
hand, he says, he left with a master’s knowl­
edge of confections. “The Germans know what 
they’re doing.”
Unrefined raw organic sugar of the type 
Zunino uses contains iron, potassium, and 
trace minerals. In other words, actual nutrients. 
While this may make his candy a tad healthier 
to eat, it also makes it trickier to prepare. “If 
you want to do it the easy way, the best way to 
make candy is to use ultra-refined sugar with
a high clarity to it. But you know, that means 
it’s going to be chlorinated, and there’s nothing 
left to it...it’s pure sugar.” In Zunino parlance, 
“crap.”
■IL BAMBINO CURIOSO’
It may seem surprising that a sculptor trained in 
the art of molding clay could so easily adapt to 
the kitchen. But Zunino, son of Italian surgeon 
Francesco Zunino and his American wife Mary 
Ann, grew up in Matera, Italy, where there’s a 
little art—and a little science—to everything. 
Just as surely as Leonardo da Vinci painted the 
Mona Lisa while sketching out blueprints for 
airplanes, a curious child in Italy is encouraged 
to dabble in both the aesthetic and the practical.
Aesthetically speaking, Baggio (Julie Zunino 
at the time) recalls one afternoon watching an 
Italian cartoon on TV with her brother. Henry 
was about 5; Julie was about 9. “He had some 
Play-Doh,” she recalls. “I look over and he was 
making ducks identical to what was on TV.” 
The figures, in fact, were so perfectly crafted 
that when their mother saw them, she accused 
him of stealing money to buy toys from the local 
market. Zunino still seems aggrieved by the 
accusation.
Practically speaking, Baggio recalls Zunino’s 
prized boyhood aquarium. “He had an ecosys­
tem all perfectly balanced,” she says. “And then if 
we needed to go on vacation he would build his 
little machines that would dispense the food and 
clean the aquarium.” Zunino, it seems, rigged an 
old-fashioned alarm clock so that every 12 hours 
a brass contact would trigger a little motor that 
would start a propeller that would drop fish food 
into the water. “We didn’t call it science,” says 
Zunino. “It was just part of life.”
LOLLIPOPS AND SUNSHINE
On a sunny winter’s day, Zunino is holed away 
in the happily chaotic studio of his Watertown 
home. Pink wax shaped into lobsters, hearts, 
and flowers rest on a work table, ready to be 
turned into candy molds. Zunino reflects on
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how his Italian roots encouraged him to meld 
his disparate interests.
“As a kid, the people I used to hang out with 
were these older, do-it-yourselfers—artigiam,” 
he says. “If you asked them about the science of 
metallurgy, I don’t think they’d be able to an­
swer that one. For them it was all art form. It 
was taking something that you find in nature, 
giving it a shape, and willing it to do what you 
want. And that’s the same in food, and it’s the 
same in electronics. Most everything we use 
comes from the same place—Mother Earth. 
So you take it, you shape it, and make it into 
something that works for you.” For Zunino, 
the end product could equally be a statue of 
Benjamin Franklin or a mechanical deposit­
ing unit for the factory floor. Either way, it’s 
beautiful.
“Same thing for cooking candy,” he says. 
“There is so much science in candy making. 
You take a raw material—I’m using sugar but it 
may as well be silica, the same way you would 
do glassblowing—you would take a raw item, 
process it, heat it, form it, turn it into some­
thing useful.”
After liceo scientifico in Italy (high school 
geared toward the sciences), Zunino de­
cided to follow his sister, who opted to at­
tend Suffolk University. Attending college 
in Boston was a natural choice for the pair, 
given that they had spent many summers 
visiting their maternal grandparents in 
the city. Zunino says that Suffolk appealed 
to him for its small class sizes. At Suffolk, 
Zunino’s peripatetic mind had free rein. He 
majored in biology but was by no means a 
science geek. He got deeply involved in stu­
dent government and social clubs. He took 
on sculpting projects such as creating a ter­
ra-cotta crest for Beta Beta Beta, a biological 
honor society.
“Most of my friends were locked up in the 
lab,” he recalls. “I was completely happy being 
locked up in the lab, but as soon as I was 
out, in my spare time I started the Arts and 
Humanities Club.” Unlike his science buddies 
who joined to meet girls, Zunino started the 
club for his love of art—yet ironically, it is also 
where he met the woman who later became 
his wife.
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To this day, what strikes many of those at 
Suffolk was Zunino’s eclecticism. “Henry was 
someone who was a little out of the ordinary,” 
recalls “Coach” James Nelson, athletic direc­
tor at Suffolk. Although he didn’t play on any 
team, Zunino was so ubiquitous on campus 
that he got to know central figures like Nelson. 
“He had so many different interests and ap­
preciated so many different things, including 
languages."
Zunino got a job making custom-designed 
pieces for a North End store specializing in 
ceramic statuary. After graduation, he con­
tinued to work there and took a second posi­
tion at Mystic Valley Foundry in Somerville, 
Massachusetts. It was around this time that 
Adorno Studio was born in Waltham. Zunino 
continued to focus on sculpture until 2007, 
when he divorced his wife. At that point, 
Zunino started contemplating a career change. 
Though he prefers not to elaborate on the de­
tails, the divorce, he says, dried up his well of 
creative inspiration.
“I got disgusted,” he says. “I wasn’t going to do 
any more art. I dosed up shop in Waltham and 
dragged everything back here. You can imagine 
dragging all this crap back!" he gestures around 
a studio in which all surfaces are jammed with 
everything from hippo heads (made as a proto­
type for a toy company) to an “aviation Jesus” 
fashioned out of reclaimed aviation aluminum 
(for airport chapels in Europe).
As it turned out, a candy company just south 
of Boston offered Zunino a job based on candy 
molds he had created for them while working 
at the foundry. He accepted the job and threw 
himself into the challenge of making candies 
prettier than the next guy. Within a couple of 
years, however, he grew disenchanted with 
a company that he says was “unimaginative" 
and left. But he also had an idea. While his 
mother had been recuperating from a hospital 
stay, Zunino found himself at home preparing 
many cups of chamomile tea. He had a crazy 
thought: why not put tea on a stick? He suc­
cessfully created a formula for the idea and 
powered ahead, ultimately investing more than 
$150,000 (mostly charged to his own credit 
cards). In May 2009, his company made its 
debut at the All Candy Expo in Chicago, where
he discovered the candy biz was not all lolli­
pops and sunshine. “We were definitely a duck 
out of water,” he says of the show. Candy buyers 
told Zunino that the public was not interested 
in the dull colors and delicate flavors of or­
ganic candy. Instead, they declared, consumers 
wanted “bold” colors and flavors. Meanwhile 
at all the other booths, Zunino recalls incredu­
lously, “people were loading up!”
SWEET DREAMS
Strawbeny' Hill has made its debut uidi hard 
candies and, of course, Zunino’s crowning 
achievement of tea on a stick. Despite the con­
temptuous reception from many mass-market 
candy buyers, the fledgling company in its first 
year has developed a small but loyal clientele. 
Certainly those who know Zunino have faith. 
Suffolk’s Nelson says that he believes that 
Zunino's background in biology helps him to 
“understand what is healthy and what should 
go into a product." Beatrice Snow, the now- 
retired chairperson of Suffolk’s biology depart­
ment, says that when Zunino handed her a 
Strawberry Hill business card at her retirement 
party last year, she w^asn’t surprised. “I think 
he’s done well for himself,” she says. Zunino’s 
plan is to expand to making chocolates—a 
more expensive enterprise than making hard 
candies—and to eventually launch a line of 
gummy candies. (Since gummy equipment 
is pricey, he’s holding off on that for now.) Tn 
the meantime, he is crafting new candy molds, 
mixing new organic colors out of grape seed 
powder extract (for purple) and lycopene (for 
orange and red) so, as he puts it, “at least there’s 
some decency'there." While creating new prod­
uct lines, he’s also striving to keep candies to 
about 80 calories per piece. After all, the last 
thing that American kids need is lollipops the 
size of Kansas. The Italian approach involves 
modest portion sizes. Likewise, the modest 
approach applies to the company itself. Sure, 
other small candy makers might dream of tak­
ing on Mars or Cadbury. Zunino, however, is 
content with the more humble path.
Stay wholesome. Stay beautiful. Stay, he says 
simply, “small but good." ©
WE DIDN'T CALL 
IT SCIENCE.
IT WAS JUST 
APART OF LIFE.




FOR ANYONE EXPECTING MAYOR JEANNETTE A. MCCARTHY JD '83 TO PRESERVE HER 
HOMETOWN’S STATUS OUO, THESE ARE SURPRISING TIMES IN WALTHAM, MASSACHUSETTS.
SPRING/SUMMER 2010 I SUFFOLK ALUMNI MAGAZINE 23
The long hallway leading to the mayor's office 
in Waltham, Massachusetts, is adorned with 
framed photos of the city's leaders. H For the 
first few decades, starting with Byron Johnson 
in 1885, the portraits show an array of 
mustaches and muttonchops, but soon the 
styles evolve into a more familiar, clean-shaven 
: ook, right up to David Gately, who served as 
mayor from 1999 to 2003.
S
omeday, Jeannette A. McCarthy’s official portrait 
will join the display. If she has her way, what 
will distinguish her won’t be her gender—she is 
Waltham’s first woman mayor—but a no-nonsense 
leadership style built on a steadfast aversion to 
politics as usual.
“I’m not a status quo mayor, and that drives 
them crazy,” says McCarthy JD ’83, as she re­
clines in the large leather chair behind her 
desk. “Them” refers to some city officials, real 
estate developers, and anyone else she suspects of putting their own 
political or financial interests before those of the city’s nearly 60,000 
citizens.
Since defeating Gately in 2003 with a stunning 70 percent of the vote, 
McCarthy has shaken up the city with a hard-line approach to control­
ling what she calls “super overdevelopment.” She has eliminated posi­
tions and curtailed hours for city employees where she believed it was 
necessary, and launched an investigation into police department prac­
tices that resulted in the 2007 resignation of Police Chief Edward Drew. 
After unsuccessfully butting heads with the city council about tbeir 
taxpayer-funded health care coverage, McCarthy decided to pay for her 
own health insurance.
Some bristle at McCarthy’s style, but she has enjoyed overwhelming 
support from voters. She was re-elected to a second four-year term in 
2007 by an even wider margin than her initial win—82 percent.
“I make decisions independent of the politics,” McCarthy says. “I just 
do my job, the job I was elected to do, to the best of my ability.”
HANDS-ON
With her sleeves-up ethic, McCarthy seems well-matched for this suburb 
10 miles west of Boston. Known as “Watch City,” Waltham has long had a 
blue-collar reputation, perhaps owing to its days as a major factory center, 
the site of Waltham Watch Company, the first to make watches on an as­
sembly line. (Even President Abraham Lincoln owned a Waltham watch.)
It’s a city that celebrates its diversity, from its annual Latino festival 
to its burgeoning Ugandan population, which, with its own restau­
rant, shops, and churches, has given the city its latest moniker, “Little 
Kampala,” named for the Ugandan capital. Waltham is also home to 
Brandeis University, as well as its ovra semi-professional symphony 
orchestra.
“I love the neighborhoods, and I love the people,” McCarthy says. 
“You can go from abject poverty to multimillionaires—and a lot in be­
tween—but they’re very caring people.”
McCarthy, who has also been a school committee member, city so­
licitor, and city councilor, believes she has a unique understanding of 
what works best for Waltham. She has called this resilient city home 
for all of her 56 years.
“She is a homegrown genuine article, and people here identify 
very quickly with Jeannette,” says City Councilor-at-Large Kathleen 
McMenimen, who counts herself as both a “colleague and a friend” of 
McCarthy’s. The two became acquainted when McCarthy was elect­
ed—and McMenimen was re-elected—to the city council in 2001.
“Jeannette has qualities that in the current political climate, both na­
tionally and locally, are lacking in other political figures,” McMenimen
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adds. “Her qualities include intelligence, compassion, integrity, empathy, 
and she is dramatically un-self-centered.”
In its 2007 editorial endorsing McCarthy’s re-election, the Daily News 
Tribune, which covers Waltham, praised her for keeping the city “on the 
same level ground it was on when she came in—high on services, low on 
fees—while improving the quality of life with new recreation fields and 
no overdevelopment.”
Recently, McCarthy made headlines for her handling of an incident 
at a Waltham elementary school. In January, an 11-year-old girl was ac­
cused of bullying several of her classmates. Some parents believed school 
officials were slow to react to the allegations. Eventually, a father of a bul­
lied child contacted McCarthy, who spoke to the parents of the alleged 
perpetrator, and the school’s principal.
She then relayed her findings to the police, who charged the girl with 
two counts of assault and battery with a dangerous weapon (a foot 
and a locker door) and one count of assault with a dangerous weapon 
(scissors).
McCarthy’s actions generated countless comments on parenting 
blogs as well as an opinion piece in the Washington Post. Brad Spiegel, 
managing editor of the Daily News Tribune, says McCarthy’s reaction 
to the bullying incident is emblematic of her hands-on leadership 
approach.
“She heard something was going on, she didn’t think it was being 
dealt with correctly, and she got involved,” he says. “That’s what she 
does. Some people may think that’s not her place, but if she didn’t get 
involved in this bullying issue, we could have had a Springfield or a 
South Hadley on our hands.”
Spiegel is referring to two Massachusetts incidents that have re­
ceived widespread attention. In April 2009, an 11-year-old boy in 
Springfield, the target of relentless bullying at his elementary school, 
hanged himself. And in South Hadley, a 15-year-old girl committed 
suicide in January after months of harassment at her high school. In 
that case, the students believed responsible have been charged with 
crimes ranging from stalking to statutory rape.
“I think this is why generally people like [McCarthy]. They like that 
she gets involved when perhaps other people aren’t,” Spiegel says. 
“There are people in city government or the police department who 
cruise through their day, their month, their year, and she doesn’t put 
up with that. She gets involved.”
RIGHT PLACE, RIGHT TIME
Though her great uncle served as a Waltham city councilor, McCarthy 
did not grow up in a household where politics were discussed at the din­
ner table.
“My father didn’t like politics, and my mother wasn’t too fond of them,” 
says McCarthy, who was the second of three children. “My father wanted 
me to get my PhD in biology.” Her parents even gave her a chemistry set 
and microscope as gifts.
For 58 years, her father, who served in the Navy during World War II, 
owned a Waltham package store. Her mother worked as a waitress at 
nearby Brandeis University. McCarthy was five when her family moved 
to the Chesterbrook Gardens housing project, which at the time was spe­
cifically for veterans and their families.
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You’re always 
going to have critics, 
but I’ll know in 
my heart I did 
my best for my 
hometown. w
Today, the term “housing project” conjures images of danger and 
desolation, but McCarthy has only fond memories of growing up in 
Chesterbrook Gardens.
“There were a whole bunch of kids, and within the area, there was 
a recreation center, a shopping center, miniature golf, bowling, roller 
skating, and behind that was the school, and not far from that was
the church. Everyone watched out for you. It was very nice growing 
up there.”
After high school, McCarthy majored in biology at Boston College, 
and though she loved science, she wasn’t sure she loved it enough to 
make it her career. She went to work in a medical lab after graduation 
in 1975, but found the experience less than fulfilling. With the economy
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sputtering, she found work assembling electronic components in a fac­
tory for $2.25 an hour.
“I met a lot of very nice people, and it showed me how people live and 
work,” McCarthy says. “Both my mother and father said it was the best 
thing for me going out to work in a factory because I appreciated every­
thing I have.”
It was during this time that McCarthy began to think about attending 
law school, a decision her father, who still wanted his daughter to pursue 
a PhD in biology, did not initially endorse.
“He said, ‘What do you want to go to law school for? Lawyers take ad­
vantage of people’s misfortunes,’” McCarthy recalls. “But after I gradu­
ated he said, ‘Well, I suppose there have to be some good lawyers.’”
Four years after receiving her undergraduate degree, McCarthy en­
tered Suffolk Law School. She went to school at night, and the Law 
School’s flexible class schedule allowed her to continue working at the 
factory as well as her father’s package business during the day.
“I liked Suffolk because I was always told that it teaches you how to 
be a practicing lawyer,” she says. “I felt it was the right place at the right 
time, and I have never regretted going to law school. The practical ap­
plications of my Suffolk training cannot be overestimated.”
McCarthy was also interested in education, and two years out of law 
school, while working in private practice, she ran for Waltham’s school 
committee. It was 1985, a time when some were criticizing the quality 
of Waltham public schools, and McCarthy, a proud product of those 
schools, believed the naysayers were wrong.
“I had very good teachers,” she says. “I was in the first class of girls at 
Waltham High School to have physics. I had a teacher with a PhD in 
organic chemistry teaching me chemistry. I believe Waltham gives an 
excellent education, especially if you’re willing to work hard. Other than 
my parents, my teachers are the reason I’m here.”
McCarthy lost her first bid for public office, but not long after the elec­
tion, she was appointed to the committee when a vacancy became avail­
able. A year later, she ran for the office again and won. She served on the 
school committee from 1986 to 1991, a year later joined the city’s law 
department, and was eventually appointed city solicitor.
“I think her experience as an employee of the city—first as assistant city 
solicitor, then as city solicitor—was very helpful to her in the value judg­
ments she’s made [as mayor],” McMenimen says. “She had a strong work 
ethic, but that insider’s experience was very important to her.”
When a new administration took over at city hall in 2000, McCarthy 
was out of a job.
“Once I left the law, [I thought], ‘Well, what else are you going to do?”’ 
recalls McCarthy, who won a councilor-at-large seat in 2001 and served 
for two years. “I ran for mayor because I didn’t like the direction of the 
city, but it took a while to convince myself. Being a lawyer and being a 
politician are different, though some people say I haven’t lost the lawyer 
in me.
“I have an expression: ‘Get it done, get it done right, and don’t lie to 
me,’” she says. “If you do those three things, you pretty much don’t have 
a problem with me.”
AGAINST THE WIND
So far, McCarthy’s never-back-down feistiness has been well suited to the 
people of Waltham, Spiegel says.
“She’s a Waltham product, she went to school here, and this is what she 
loves,” he says. “There are people who say she can be tough, but as far as 
her running a city, I think she does a very nice job. She does her due dili­
gence; she makes sure she knows what’s going on in every department 
and she makes sure she’s involved because she’s in charge of the city. I 
don’t think you can get anyone more thorough or involved in that way.”
McMenimen, whose engagement with Waltham politics dates back to 
the mid-1970s, can recall the days when she was the only woman among 
Waltham’s 15 city councilors. She couldn’t be more pleased that for the 
past seven years, Waltham has been led by a woman.
“Everything she is she has earned,” McMenimen says. “And any 
woman—not by their marriage to somebody, or their relationship to 
somebody, or attachment to somebody—who has earned what they have, 
I am a great admirer of that. I’m thrilled to call her a colleague and serve 
with her. It’s wonderful that she’s a woman, but it’s not why I admire her.”
Spiegel expects McCarthy to run for re-election next year (Waltham 
has no term limits), but the mayor herself is undecided as to whether 
she’ll seek a third term.
“It all depends on my parents,” says McCarthy, who never married. 
“My father is 85 and my mother will be 79 this year. My father said, ‘If 
you want to run, run.’ That’s my prime consideration. If everything is all 
right. I’ll probably run.”
If she runs again, and the voters decide they want someone new to lead 
them, McCarthy says she can move on without regrets.
“Whenever I leave here, I won’t look back,” says McCarthy, who might 
consider becoming an educator when her political career ends. She has 
taught criminal law at Northeastern University, where she received a 
master’s in criminal justice.
“As in any job we work hard here, and we do the best we can,” she adds, 
“and you’re always going to have critics, but I’ll know in my heart I did 
my best for my hometown.”
She never forgets that she was once a Waltham kid who walked by 
city hall, never imagining she would one day occupy its most important 
office. That’s the message she imparts as encouragement to the school­
children touring the building, often with McCarthy as their guide.
“I bring kids here all the time because I want them to be interested in 
public service,” she says. “I want them to know that, to me, politics is not 
a dirty word.”
In the meantime, McCarthy will continue to do things her own way, re­
gardless of the entrenched political culture which, she says, has been poi­
soned by ideology and agendas. One morning, as McCarthy escorts a visi­
tor from her office, “Against the Wind,” the 1980 classic by Bob Seger and 
the Silver Bullet Band, spills from a nearby radio. The song, which could 
serve as the soundtrack of her political career, isn’t lost on McCarthy.
“Sometimes, I’m with the wind,” she says with a telling chuckle. “But, 
sometimes, I am the wind.” ©
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An unlikely amalgam of Dale Carnegie philosophy and 
TWo-Buck Chuck simplicity, Robert Bradshaw EMBA '05 
is selling something bigger than wine
m SfS>r j' 7^^
On a raw New York afternoon, Robert Bradshaw EMBA '05 Is in the 
relative warmth of a taxi that weaves with surgical precision through 
an aggressive scrum of cars, trucks, bike messengers, and pedestrians. 
In a few days, he'll be on a plane bound for South Africa, but today he's 
en route to a less familiar location, one that's just a bridge, yet seem­
ingly a world, away from his Manhattan office: working-class Queens.
“Outside of the airports [LaGuardia and 
Kennedy], this is my first foray into Queens,” 
says Bradshaw, who speaks of this trip to New 
York’s second largest borough with the kind 
of zeal others might reserve for more exotic 
locales. “It’s going to be fun.”
Just over the Queensboro Bridge, he’s head­
ing to Vine 'Wine, a quaint shop tucked into an 
unassuming block in Long Island City, where 
he will engage in two activities he deeply en­
joys—meeting new people and talking about 
wine.
Bradshaw is a self-described “wine guy,” 
whose lifelong love of what author Robert 
Louis Stevenson once called “bottled poetry” 
has become a kind of crusade as well as a 
career. For nearly eight years, the Sawyer 
Business School graduate was the category 
leader/senior buyer for national wine and 
beer at Ttader Joe’s, the popular grocery store 
chain. During his tenure, from 2002 to 2009, 
Trader Joe’s saw annual wine and beer sales 
skyrocket from $180 million to $900 million. 
Last year, Bradshaw, 35, joined Cape Classics, 
the nation’s top importer of South African 
wines. As chief operating officer, Bradshaw 
has helped marshal the company through re­
cession doldrums with $15 million in annual 
sales.
Bradshaw is devoted to South Africa, a na­
tion still emerging from its difficult past and 
evolving into what he champions as a land of
startling beauty, resilient people, and bounti­
ful potential.
“South Africa takes over your heart,” he says. 
“I’ve been to wine country in 20 countries and 
there’s nothing like wine country in South 
Africa. It’s majestic. There’s a sense of healing, 
and you want to be part of it because you real­
ize something special is happening in South 
Africa.
“I could sell French wine anywhere, I could 
sell Italian wine anywhere. I want to do some­
thing no one else can do: I want to put an 
industry on my proverbial shoulders, do my 
best, and see if I can quadruple South African 
wine sales in the U.S.. And I want people to 
know about South Africa.”
A certified sommelier, Bradshaw is off to a 
promising start. While many wine importers 
struggled last year—wine consumers tend 
to stick with cheaper domestic wines during 
financial downturns—Cape Classics finished 
2009 up 27 percent nationwide.
Chief Executive Officer Andre Shearer, who 
founded Cape Classics in 1991, called hiring 
Bradshaw a “coming of age step for our com­
pany,” yet Bradshaw’s first month with the com­
pany was tinged with unexpected drama. Just 
weeks after he moved from Massachusetts to 
New York, he was diagnosed with what he calls 
a “fairly aggressive form” of melanoma. In six 
days, he had four procedures to remove cancer­
ous cells from his face and back.
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“I started wondering, ‘Should I not be sell­
ing my house? How bad is this?’” Bradshaw 
says. Although he didn’t require chemothera­
py or radiation, he will need check-ups every 
three months for five years. “Koren [his wife 
of seven years] and I talked about it, and we 
decided you don’t slow down for anything. 
The scare was awful and the procedures were 




radshaw lives his professional 
life promoting products he 
believes in, and part of that is 
working to change American 
perceptions of wine. If beer is 
viewed as a fun-loving beverage 
perfect for good-time gatherings, wine is still 
trying to shed a stubborn image as the pricey, 
persnickety province of the glass-swirling, 
aroma-sniffing elite. During Bradshaw’s ten­
ure, Trader Joe’s expanded the sale of Charles 
Shaw wines—affectionately called “Two-Buck 
Chuck,” because they cost $1.99 a bottle in 
California, where the winery is located—na­
tionwide. (Outside of the Golden State, due to 
shipping costs, they can range from $2.99 to 
$3.99). More than a success, Two-Buck Chuck 
became an award-winning phenomenon that 
allowed the company to showcase its other 
moderately priced wines.
“I built and defended a business plan that 
[helped] keep the Charles Shaw customer as 
their wine knowledge, interest, and tasting 
profile matured,” Bradshaw says.
“What we did wuth Charles Shaw was make 
the industry honest, and that’s all I’m doing 
[with Cape Classics]. At the end of the day, 
all Charles Shaw did was give you the same 
quality of juice for what you should have been 
paying all along—no big marketing with sexy 
ads, no 50 percent gross margin. We treated it 
like a regular product. We treated it like food 
and sold it at a fair margin every day. That 
changed the whole industry.”
If I
WTiat’s changed for Bradshaw is his role 
within that industry, from buyer to seller. 
He travels less, but his job still takes him on 
the road 80 to 100 nights a year, away from 
Koren, a former marketing and finance execu­
tive for Dunkin’ Brands, now a stay-at-home 
mom, and Emma, their two-year-old daugh­
ter. Behind the desk in his seventh-floor office, 
he keeps a large world map, a red felt circle 
marking each city in the 25 countries where 
his travels have taken him.
Perhaps Long Island City, Queens, will earn 
its own marker. At Vine Wine, owner Talitha 
Whidbee, who opened the shop five years ago, 
greets Bradshaw. Her store already stocks 
some Cape Classics wines, and Bradshaw, 
along with regional sales manager Matt 
Petrie, would like to convince her to carry an 
even wider selection.
Petrie has brought along five wines for tast­
ing, but there’s no hard sell. Instead, this retail 
call seems more like a social call.
“Do you mind if I take a picture?” Bradshaw 
asks Whidbee as he pulls his Blackberry from 
his pocket. He snaps a photo, which he posts 
to Facebook. (One of Bradshaw’s first moves
: \
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wine Country
at Cape Classics was improving the company’s 
online presence through social networking 
sites.)
Eventually, wine is sniffed and sipped. But 
Bradshaw and Whidbee, who has a young 
daughter, also talk about schools in Brooklyn 
Heights, where Bradshaw and his fam­
ily moved last year. They discuss wines they 
enjoy and regions where they have traveled. 
Bradshaw jokes about once having to sample 
200 wines a day for three straight days while 
judging a Riesling competition in Germany, 
and laughs about a drenching mishap he had 
at an upscale Boston hotel involving an “un­
stable” bottle of sparkling rose.
Petrie, who was hired earlier this year, 
says he’s learned a great deal just watching 
Bradshaw.
“The best thing I’ve learned from Rob in this 
business is it’s all about the relationships, and 
being patient about building them,” he says. 
“I’m a numbers-oriented person, and I want to 
feel like I’m accomplishing something. I want 
to see those sales numbers coming in. But 
that’s not how it works, and working for Rob 
I see that he has that long-term view, which 
comes with these relationships.”
As he does with every new hire, Bradshaw 
gave Petrie a copy of Dale Carnegie’s 1937 clas­
sic, How to Win Friends and Influence People, 
which Bradshaw calls “the best business book 
ever written in the world.” To watch Bradshaw 
on a retail call is to observe Carnegie’s sage 
advice—“Be a good listener, encourage others 
to talk about themselves” and “Make the other 
person feel important and do it sincerely”—in 
action.
Having been a buyer “shapes my entire ap­
proach” to being a seller, Bradshaw says. “My 
best suppliers were people who cared about my 
business, people who didn’t just walk through 
the door mindlessly because their boss told 
them to sell me something that day. [They] 
had actually been to my stores, had talked 
to my people, watched my customers, and 
thought, ‘What do I have that’s going to make 
their business more successful?’ That’s what I 
want us to be.”
In its homeland of South Africa, Cape Classics wants to be 
part of the solution
ong before Robert Bradshaw became the chief operating officer 
for Cape Ciassics, he fell in love with South Africa. Visiting the 
country with his wife in 2006, he was already pondering a future
mmmt that would not only let him spend more time there, but also allow 
him to contribute directly to the nation's rebuilding, which continues 
more than a decade after the dismantling of its racist apartheid system.
Now Bradshaw visits three to four times a year and is actively involved 
in the company's Indaba Scholarship program, which grants young South 
Africans from disenfranchised areas full four-year tuition to study wine­
making at Stellenbosch University, one of the top research universities in 
South Africa.
The Indaba Scholarship has already produced South Africa's first quali­
fied black African winemaker, Mzokhona Mvemve. The scholarship's first 
recipient, Mvemve graduated from Stellenbosch University in 2003, 
worked for Cape Classics, and in 2005 launched his own label, Sagila 
Wines.
Earlier this year, the company named its eighth recipient, Arlene Mains, 
who is working toward her bachelor's degree in viticulture and oenology.
"I want South Africa's first female winemaker to be one of my students, 
and I think we have her right now," Bradshaw says. "Arlene is brilliant, and 
I want to help her career, if she wants to do an internship at a great wine 
farm, and she doesn't have access, l want to help put her there."
During his recent trip to South Africa, Bradshaw visited Stellenbosch 
University and spoke to third-year wine students about marketing wine 
globally and "with integrity." He also spent half of the day with Mains, 
whom he proudly calls "my student."
He has made it a "mandatory policy that any executive from the com­
pany who goes to South Africa" must spend time mentoring and visiting 
with scholarship students.
Bradshaw is also interested in launching a trust to combat fetal alcohol 
syndrome in South Africa, a condition he says is "devastating South Africa, 
especially in the townships, where it can affect 4 out of 10 babies."
Fetal alcohol syndrome, which can occur when a woman drinks alcohol 
during pregnancy, can cause heart defects and learning disabilities, as well 
as affecting a baby's growth inside the womb and after birth. According 
to the American Journal of Public Health, fetal alcohol syndrome affects 
as many as 20 to 40 babies per 1,000 in some South African provinces, 
among the highest rates in the world.
"I work in a tricky field, and this is an opportunity to give back to people 
that have maybe been decimated by alcohol," Bradshaw says, "l always 
want to be a positive part of the community where I work."




rowing up the younger of two 
children in Nantasket Beach, 
Massachusetts, Bradshaw sur­
vived a tough childhood. He 
was born two and a half months 
premature, weighing less than 
three pounds, and his early years were marred 
by chronic asthma.
“For a time it seemed I was in the hospital 
on every major holiday,” he recalls. “My lungs 
were a mess.”
Given his early health problems (his asth­
ma is no longer an issue), Bradshaw decided 
early that he wanted to be a doctor—specifi­
cally, a respiratory therapist helping children 
with similar illnesses. After graduating from 
high school, he enrolled at Northeastern 
University in Boston as a pre-med student. 
But hy his sophomore year, Bradshaw says, he 
was “miserable.”
“I wasn’t prepared for college. I didn’t have 
the discipline, I didn’t have the study habits,” 
he says. “I didn’t like chemistry, I didn’t like 
anatomy, I didn’t like physiology. I realized, 
‘This isn’t for me.’”
One day, Bradshaw skipped chemistry class 
to attend a Red Sox game at Fenway Park. By 
the game’s final pitch, he realized his medical 
aspirations were over as well.
“I was done. I was wasting my parents’ time 
and money, my time and money, so I dropped 
out.” He calls it “one of the happiest days of 
my life.”
His parents, he says, were surprised but sup­
portive, yet the first person he told about his de­
cision was Steven DiGiusto, general manager of 
the Fruit Center Marketplace stores in Milton 
and Hingham, Massachusetts, where Bradshaw 
had worked part time since he was 15. DiGiusto, 
who had long admired Bradshaw’s work ethic, 
offered him a full-time job.
“It was an honor to mentor him. He was 
curious, he wanted to learn, and he would 
listen,” DiGiusto says. “He was organized and 
efficient, and he wanted to grow within the 
company.”
Bradshaw, who says he should have pursued 
business from the start instead of medicine, 
began taking evening business courses at
Suffolk, and nearly seven years after drop­
ping out of college, he enrolled as a business 
major at Eastern Nazarene College in Quincy, 
Massachusetts. He continued to work at the 
Fruit Center Marketplaee, but when he heard 
of an opening for a buyer at Trader Joe’s, he 
applied, though he says it wasn’t an easy deci­
sion. DiGiusto didn’t want to lose Bradshaw, 
but he di n’t stand in the way of what seemed 
a great opportunity.
“I actually encouraged him to do it,” DiGiusto 
says. “He would have outgrown us very soon.”
Bradshaw got the job, and his new bosses 
were so impressed with his work as a buyer of 
such products as water and energy bars that 
seven months later they promoted him to the 
store’s biggest category—wine and beer.
“Wine had become something of a hobby in 
my life,” Bradshaw says. “My family is German, 
[and] wine was a part of our lives whether 
we were in Germany [where his family often 
visited during his childhood] or here. I didn’t 
plan to be a wine guy. I just loved wine.”
last stop
A
fter studying with the Court of 
Master Sommeliers—he has 
completed the first two stages 
toward becoming a master 
sommelier, a designation held 
by fewer than 100 people in 
the United States—Bradshaw wanted to con­
tinue his business education. Suffolk was his 
first stop and, after visiting other programs 
in the Boston area, his last. He called Peter 
Nowak, then-director of executive programs at 
Sawyer Business School, who invited him out 
for coffee.
“I asked about his goals and stressed the 
strengths of the program,” says Nowak, who is 
now an adjunct professor at several universities 
and colleges, including Suffolk, where he teach­
es professional presentation, a communica­
tions course for business majors. “I also talked 
about the networking and the people you meet, 
and I said, ‘You’ll probably learn as much from 
each other as the faculty and the courses.’”
That was the case for Bradshaw, who recalls 
being “blown away by the caliber of the people
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in the room” when he sat in on a class. ‘There 
were executives from ExxonMobil who flew 
in to Boston every week just for class. And I 
thought, ‘If ExxonMobil can fly these guys in, 
it’s probably good enough for me.’”
That education, Bradshaw says, continues to 
guide him through crucial decisions every day, 
and inspires him to keep striving for greater 
heights. Today, one out of every four bottles of 
South African wine sold in the United States is 
imported by Cape Classics, and even with this 
success, Bradshaw sees room for growth. Under 
his tutelage, the company is embarking on a 
three-year plan to boost sales to $50 million.
Yet, he insists, his goals have less to do with 
profit for profit’s sake than with using the 
money to make a difference in South Africa.
Bradshaw is actively involved in Cape 
Classics’ Indaba Scholarship, named for one of 
its signature wines, which awards full scholar­
ships to Stellenbosch University in South Africa 
for aspiring winemakers from disenfranchised 
backgrounds. (See “Wine Country,” pg. 32)
And that’s just the beginning of what 
Bradshaw calls his “spiritual capitalism,”
What we did with Charies Shaw [Two-Buck 
Chuck] was make the industry honest, and 
that's aii i'm doing [with Cape Classics].
which he defines as “running a self-sustaining, 
profitable business but investing some of the 
profit back into the community in which you’re 
earning money.” From the time he was a child 
struggling with asthma, Bradshaw wanted a 
career that would allow him to help those less 
fortunate. Now, through a love of wine, and a 
greater love for the country that has become 
like a second home, he’s found a way to accom­
plish his goal.
“We’re not a not-for-profit—we’re making 
money. But we want to make a reasonable 
profit and put it back into making the world a 
better place,” he says. “It’s about how we treat 
people. It’s about why we get up in the morn­
ing and it’s about doing the right thing. What I 





executive Stephen Twomey MPA 79 
is making the case that ethical 
business practices are indelibly linked to 
the bottom line. Will Wall Street’s 
next generation hear him? 
BY MICHAEL BLANDING 
ILLUSTRATIONS BY RICHARD MIA
CONNECTi-jON
magine you are a businessman who has plowed your life savings into a venture to develop a 
new wireless network on a Caribbean island. Along vdth your partners, you negotiate favor­
able terms with the country's telecommunications minister, including tax breaks and place­
ment for broadcast towers. Just before you leave his office, however, the minister adds one 
more stipulation. In order for him to approve the licenses that you'll need to do business there, 
you'll have to include him as a silent partner, giving him a 5 percent stake in the company. 
Your company. »
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he demand amounts to a bribe, but
if you don’t acquiesce, you could 
lose everything you’ve worked for. 
“So the question is: Do you make 
the deal?” says Stephen P. Twomey 
as he stands before a class at Sawyer 
Business School. Twomey (pro­
nounced TOO-mey) is not a pro­
fessor but an alumnus (MPA ’79) 
who has returned to present the 
scenario for the first annual Alumni 
Business Case Day. Simultaneously, 
other alums are introducing similar ethical dilemmas to students in a 
dozen other classrooms, each of them paired with a professor to help 
guide the class discussion. It’s part of an innovative new strategy for 
educating business students on the consequences of the moral decisions 
made eveiy day in the business world.
In preparation for the class, students were given a brief vmtten by 
Twomey, explaining that the case he has described is true and that it hap­
pened to a businessman he calls “Scott.” Next he divides the class into 
groups with an international student in each noting that, “Those of us 
from the U.S. tend to think in terms of U.S. norms and culture, which do 
not necessarily apply in this case.” The students weigh their options be­
fore coming to a consensus. One by one, the spokesperson for each group 
reports their recommendation. Each time, the answer is the same: they’d 
make the deal.
“Did you consider any other options?” Twomey presses.
“Well, if we don’t agree to side with him, it will be harder to get the 
license,” offers one student.
“That’s not an option, that’s a dilemma,” Twomey replies.
“But I thought he demanded we give him 5 percent,” says another 
student.
“There are always options,” Twomey replies. “I’m not being critical, but 
there are always options.”
In defending their decisions, the students fall back on perceived differ­
ences in foreign cultures, where bribes are sometimes an accepted way of 
doing things and corruption can make laws guidelines at best. “If the law 
is not enforceable and we don’t do it, maybe some other company will,” 
says one student. “So the end justifies the means,” smiles Twomey.
“It’s not that the end justifies the means, it’s just a necessary evil,” re­
plies another student.
“That’s just semantics,” Twomey argues. Wearing a blue-checked shirt, 
sand-colored slacks, and blue blazer with gold buttons, this 54-year-old 
businessman has little on the outside in common with the twentysome­
thing students. But he establishes a natural rapport with them with his 
easy smile and sardonic sense of humor, goading them to reexamine their
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reactions. “This group is great at rationalization,” he notes. “It’s interest­
ing you talk about the legality of it and whether you’ll get caught—but no 
one has talked about the morality of it.”
Before continuing on to the resolution of the case, students are asked 
individually if any would refuse to pay the bribe. Out of 25 students, only 
four hands go up. Twomey moves dramatically to the outcome. “Scott 
turned him down. They didn’t do it. Two weeks later he’s given 15 licenses 
to do business in Jamaica.”
The room suddenly becomes silent. “Scott is me, by the way, if you 
haven’t figured it out,” he adds, leaving the students to process yet another 
unexpected turn. He made the decision for a number of reasons, Twomey 
continues, not the least of which was that it rubbed him the wrong way 
to give something away for free he’d worked so hard to create. Moreover, 
he feared the long-term consequences. Would the minister always want 
more? Would he lose power in the next election? And finally there was 
the precedent the decision set—if you did something illegal, what was to 
stop your employees and customers from doing likewise?
Professor Suzyn Ornstein, who has mostly stayed silent throughout the 
class, chimes in: “Personally, I wouldn’t couch it as an ethical issue; I 
would couch it as a business decision. If you look at the various stake­
holders and the various consequences, there are many more downstream 
negatives if you give him the money than if you don’t. Saying ‘yes’ is not 
the best business decision.”
LEARNING TO LOSE
Over the past 30 years that he has worked in the telecommunications 
industry, Twomey has travelled the world, doing business in dozens of 
countries and developing the ability to deal with complex ethical dilem­
mas on a daily basis. The most important thing he has learned is that 
there are always unintended consequences to ethical shortcuts in busi­
ness, and few of them are worth risking your reputation over, even if it 
means risking your company.
He saw that lesson modeled early on in life, growing up in Newburyport, 
Massachusetts, where his father was a funeral director. “My father never 
took advantage of people even though he very well could have in their 
circumstances,” says Twomey in the living room of his modest Cape Cod 
home. “If a child died, he never charged the family.”
Despite 12 years of Catholic school, Twomey says, the greatest moral 
education he received was on the basketball court. A stellar forward, he 
won a scholarship to play at the now-defunct Ricker College in Maine and 
was drafted by the Chicago Bulls. He left after 10 days—at 6’3” he was too 
short to succeed as a forward in the pros, and not quick enough to make it 
as a guard. “The most important thing [the game] teaches you is how to 
lose,” Twomey reflects. “Not that you take a loss lightly, but you learn that
not every game is the end of the world. If 
you fail, there will be another game next 
week.”
That experience stayed with him as 
he was confronted with ethical dilem­
mas on the job—allowing him to ac­
cept short-term negative consequences 
to safeguard his reputation in the long 
term. After college, Twomey considered 
a career in law or politics, but with a 
wife and a young daughter to support, 
he needed to find a practical way to 
make a living in the short term. At his 
father’s urging, he got his first job as a 
salesman at New England Telephone.
He encountered his initial ethical di­
lemma during his first month on the 
job. Paid by the mile, Twomey dutifully 
recorded his mileage down to the tenth.
But his manager told him that his low 
number would make the other sales­
men look bad, and made him change it.
“I felt strange doing it, but when you are 
new and your manager is telling you to do it, 
you are almost forced to comply,” he says, em­
ploying a little rationalization himself.
Over the next few years, he rose through 
the ranks to oversee billion-dollar merger and 
acquisition deals when the company became 
NYNEX. As he gained experience, he became 
more confident in his decision making and 
learned what would become a mantra: there 
are always options. When he gave a poor evalu­
ation to an African-American employee who 
was suffering from mental disorders, for exam­
ple, his superior made him change it to avoid 
the possibility of a discrimination lawsuit.
Twomey says he refused; however, he personal­
ly accompanied the employee to therapy, where 
she was diagnosed a paranoid schizophrenic.
The situation ended tragically when the em­
ployee eventually committed suicide. Even 
as the family called Twomey to thank him for 
trying to help her, he blamed the company in part for ignoring the prob­













don’t want to get their hands dirty; they keep 
passing the problem along. Sometimes you 
have to make a decision.”
Twomey decided that he needed a firmer 
grounding in the fundamentals of govern- | 
ment regulation and dealmaking, and he ' 
entered the Suffolk MBA program in 1976. 
Previously, he’d never been a dedicated stu­
dent, focusing on sports instead. But now, 
commuting nightly from Danvers, he applied 
himself to academics for the first time. “It 
helped me from a discipline viewpoint and it 
helped me think more strategically,” he says of 
the experience, which broadened his perspec­
tive in dealing with students from different 
backgrounds and business interests. Formal 
training in ethics, however, was not part of 
the curriculum. “There was virtually nothing,” 
Twomey says.
By the early 1990s, Twomey was working 
as vice president of marketing and operations for NYNEX’s interna­
tional networks division, based in Belgium. It was an exciting time.
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being on the cusp of the cellular and cable industries in Europe as 
American companies recognized the importance of globalization.
Almost immediately, Twomey encountered business partners willing to 
offer or accept money to grease contracts. “They thought nothing of pay­
ing bribes to do business,” he says, “and we as a company would not do 
that.” His reason was simple, the same reason that would later crop up in 
the Sawyer case study: it just wasn’t good business. “If they are going to 
deal up front, then what kind of problems are they going to create down 
the line?” he asks. Even when businessmen in Poland offered a “not insub­
stantial amount” for a contract, Twomey was never tempted. “I always felt 
if I am going to steal it’s going to be millions,” he laughs. “Othenvise why 
bother? The reputation you get for something like that just isn’t worth it.”
Not that “doing the right thing” was always 
simple—or obviously aligned with good busi­
ness sense. When Twomey was doing business 
in China in the late 1990s as managing director 
of a company that engineered designs and soft­
ware for the wireless industry, he was told by a 
customs official that he’d have to pay $15,000 to 
release valuable materials for a trade conference.
Twomey refused, despite knowing it would cost 
the company deals. “Did it hurt us,” he muses.
“Yes, it probably did.” More importantly, it affect­
ed him personally, since it upset his boss, who had 
different cultural mores and wanted him to pay.
Twomey stuck to his guns. “I basically said it was 
wrong and it was not something I wanted to do.”
In other dealings in Asia, Twomey modified his 
moral standards to accommodate cultural norms.
In Japan, he became accustomed to wining and 
dining Japanese employees from companies he
wanted to do business with. “It’s just part of the culture. You go out and 
have Kobe beef steaks at the restaurants, then you go to the karaoke bar and 
they get hammered,” he says. In some cases, he’d spend the equivalent of 
$4,000 on a night of carousing. He justified it because no money changed 
hands directly, and companies were just as often willing to reciprocate by 
paying the tab on later outings. On the other hand, he admits that ethical 
dilemmas aren’t always cut and dried. “There’s a fine line between a bribe 
and taking care of people in normal business practices,” he says.
A “RRAl. WORLD” DILEMMA
Despite such grey areas, Twomey draws a clear line against offering gifts 
or perks to politicians to secure deals—as he was asked to do in Jamaica, 
the country cited in the real-life situation presented at the Sawyer 
Alumni Business Case Day. Twomey had worked in the country for three 
years at a company called Cable & Wireless. He set the tone early he 
says. For example, when one employee attempted to fraudulently cash a 
severance check in someone else’s name, he fired her and initiated pros­










ecution by the government. “People thought I was crazy,” he says, “but 
eventually they began to respect me.” It helped that the company was 
making money—and employees began to weigh their own steady pay­
checks against the repercussions if they stole or cheated customers. After 
a year, he says, managers were calling him to drop a dime on employees 
selling prepaid phone cards out the back door.
After the job came to an abrupt end, Twomey learned firsthand the im­
portance of a steady paycheck. At 53, he was out of work for 18 months, 
unable to find a position that suited his advanced qualifications. “It takes 
a toll on you,” he says. “You are used to living a certain lifestyle and hav­
ing certain things and you have to accept ‘no’ and keep moving on.” That 
made it even more crucial that his new venture to create his own wireless 
network in Jamaica succeed.
He reflected this urgency in the case he present­
ed to students and says he understands why they 
rationalized the bribe in light of the tremendous 
potential personal consequences “Scott” faced. 
Hearing about the decision—and the positive con­
sequences—made an impression on the students. 
After class, they were asked to give written feed­
back—and dozens of comments poured in, nearly 
all of them positive. “It took a great deal of ethical 
standards to not accept a five percent payoff to the 
political investor who would approve the business 
plan on the island. I learned that it was the right 
thing to do,” said one student. Another wrote: “A 
lot of [the] time, doing the right thing will be much 
more rewarding for our business in the future.”
Although ethics has been integrated into 
Sawyer’s core curriculum over the years. Dean 
William O’Neill believes more can be done. 
“Frankly we are re-evaluating how we teach ethics,” he says. ‘We want to 
broaden students’ experiences and show them it’s a part of everyday liv­
ing.” One traditional route, combining law and ethics, can put too much 
of an emphasis on the legal repercussions of unethical behavior, rather 
than the unintended business consequences.
The Sawyer Alumni Business Case Day has emerged as one way to fill 
that gap. “Sometimes we teach these dry business cases of these huge 
ethical issues,” says Associate Dean and Undergraduate Academic 
Director Laurie Levesque, who has coordinated the effort. “But what stu­
dents don’t realize is that they are going to be experiencing little, nuanced 
dilemmas every day of the week.”
It’s significant that Twomey had something the students didn’t know 
about: a reputation for honest dealing earned over more than 30 years in 
the industry, including the three years he had spent in Jamaica cultivat­
ing numerous allies in business and the press. Given that reputation, he 
was willing to gamble that the minister would grant the license even if 
he refused the bribe—though this outcome was by no means assured. If 








A packed auditorium got a sample of parliamentary style debate in which audience 
members take part as a visiting team from England challenged Suffolk's debating club. 
The topic? Pornography and censorship. The final verdict? A tie.
7 campus in '77
SU announces plan to buy United 
= Way Building (8 Ashburton Place) ,,
© James Edward Nelson named ' 
.Suffolk head basketball coach
O Suffolk Theatre Company performs 
The Wager
© Speakers on campus: Dr. Benjamin 
j Spock ("Child Rearing: Yesterday and 
Today"), B.F. Skinner ("Freedom and 
Thought Control in Mass Society"),
: and F. Lee Bailey (for National College 
of Advocacy).
, © College of Business Administration 
turns 40
“ campus in ’77
© Snow falls in Miami, Florida
© Indira Gandhi loses election in India
■ © Release of Annie Hall and Star Wars
© Alex Haley awarded Pulitzer prize = 
for Roots
. . : © Cost of BMW 320i: $7,990
:. .© Jay Leno's first appearance on 
:T:i The Tonight Show
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Last book read; Someone Knows My Name, a novel ■ 
by Lawrence Hill. It's about an African child caught up in 
the slave trade, and her journey from Africa to leading 
the abolitionist movement in the United States.
Last CD heard: The soundtrack from The Hurt Locker, 
mainly because it was done by Hans Zimmer. I love him, and I 
love every soundtrack he does.
Favorite "Only In Boston" experience: The Red Sox
game I went to at Fenway Park in my sophomore year. It 
was my first baseball game, and I got to go out onto the field 
and meet some of the players. (She attended with 100 other 
Suffolk students.) When you buy tickets in bulk, if you show 
up early, you get to go on the field and watch the players 
warm up. Your picture and name go up on the Jumbotron, 
and I got to sit right behind the bullpen.
Where she would like to be in 2015: Hopefully, I'll be 
done with both my master's {Searfoss has been accepted 
to graduate programs at New York University and George 
Washington University] in Latin American studies, and my 
PhD. And I want to go back to Mexico, and be part of the 
international political scene.




For government/Latin American studies student Deborah Searfoss BA '10, 
social justice is an art by renee graham
HOUGH SHE ORIGINALLY planned to be an artist, 
it shouldn’t seem surprising that Deborah Searfoss instead decided 
to study international relations and Latin American studies when she 
came to Suffolk in 2006.
Bom and raised in Mexico, Searfoss, 21, made her first trip to El 
Salvador when she was only eight years old. At the time, the Central 
American nation was emerging from the ashes of a devastating civil war 
that had raged for a dozen years and cost 75,000 lives. At her father’s 
urging, Searfoss had donated some of her clothes to Salvadoran children, 
and later traveled with him to an orphanage in San Salvador, the nation’s 
capital.
“When we landed, I would see kids [at the orphanage] wearing 
clothes I had donated before,” Searfoss says. “I didn’t understand there 
was a war, though my father told me most of these children had lost 
their parents in a war.”
When Searfoss came to Suffolk, she learned about the conflict in a 
Latin American studies class, and in 2008, she returned to El Salvador 
through S.O.U.L.S [Suffolk Organization for Uplifting Lives Through 
Service] Alternative Winter Break, part of the University’s community 
service program. S.O.U.L.S. Director Carolina Garcia pursued Searfoss 
to lead the two-week trip and accompanied the students last year.
“I recruited her because I knew she was a strong leader, bilingual, 
and was very passionate about Latin American affairs,” Garcia says. 
“She was fantastic—she was translating and working with the group 
dynamics. She has a very inquisitive mind and she’s always looking for 
answers.”
Visiting El Salvador again was like going there for the first time, 
Searfoss recalls. “It was interesting seeing ever)fthing as a child, then 
coming to Suffolk and putting the pieces together,” she says. “Being able 
to go out and help the community through Suffolk was just great.”
(An investigation into wartime atrocities, led by the late Massachusetts 
Congressman Joseph Moakley JD ’56, LLD ’77 eventually sparked a 
negotiated U.N. peace accord, ending in the war in 1992.)
Searfoss first learned about Suffolk as a high school freshman, when 
college recruiters visited her school in Mexico City. She stopped by 
Suffolk’s booth to inquire about the University’s art program and signed 
up for the School’s mailing list. On a tour of colleges and universities, 
Searfoss visited Suffolk. After speaking with a recruiter for an hour, 
she’d decided not only to attend but to study international relations.
“I loved art, but I think I liked it more as something fun for me to do,” 
Searfoss says. “And I realized I was really interested in politics and the 
international scene.”
Despite a demanding class load, Searfoss has always made time to 
reach out to those in need. In addition to S.O.U.L.S., she’s worked with 
Latinos Unidos en Massachusetts teaching English to immigrants, as 
well as with No One Leaves, a grassroots organization that works to 
help people living in foreclosed properties to understand their rights. At 
times, Searfoss finds the volunteer work emotionally draining..
“We get mixed responses,” she says. “I remember one time this old lady 
welcomed us into her home and gave us cookies and milk, and wanted to 
really know what was going on. Other people are just not receptive—they 
slam doors, they refuse to answer the door, they shout at us to go away. 
But I tell the students I go out with that they have to understand—it’s 
scary because we’re basically saying “You could lose your home.”’
Community service has been an invaluable part of her Suffolk years, 
and Searfoss knows her experiences with S.O.U.L.S. will resonate for 
the rest of her life.
“S.O.U.L.S has been like a family to me, and being there reinforced 
what my father always tried to put into my head," she says. "It’s your 
responsibility to help others.” ©
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A
s I complete my first full year as 
your vice president for advance­
ment, I am happy to report im­
pressive progress in participa­
tion at your alma mater.
Despite the challenges of the current eco­
nomic climate, fundraising continues to 
improve and alumni involvement is on the 
rise. We have seen increases in both dollars 
(+36%) and donors (+15%), and all segments 
of the Suffolk University community- 
including trustees, faculty, staff, alumni, and 
friends-have been involved. By the end of 
March, our donors had contributed more in 
the first nine months of the fiscal year than 
in all of last fiscal year! More than 4,510 
donors contributed $2.7 million. And the 
capital campaign is showing healthy growth 
with donors contributing $56.1 million to­
ward the interim goal of $60 million since 
the kickoff.
I have been especially impressed with the 
pride our alumni from the College of Arts & 
Sciences, the Sawyer Business School, and 
the Law School have expressed, manifesting 
itself in philanthropic support, attendance at 
events, volunteerism, and other engagement. 
So far this year more than 2,250 alumni have 
attended nearly 80 events. As a proud Suffolk 
graduate, I find their generous gifts of time, 
talent, and treasure particularly rewarding.
We are fortunate to have a resourceful, 
skillful, and devoted Alumni Relations staff 
supporting your efforts. Diane Schoenfeld, 
alumni relations director for the Law 
School; Eliza Parrish, alumni relations di­
rector for the Sawyer Business School; and 
Laura Piscopo BA ’02, alumni relations di­
rector for the College of Arts & Sciences, all 
share a vision for engaging Suffolk’s alumni 
around the globe. With combined experience
dravra from past positions at nine of Boston’s 
private and public institutions of higher 
education, along with more than 50 years of 
professional experience, they proudly serve 
Suffolk University today.
Diane, Eliza, and Laura work to develop and 
maintain your connection \vith the University 
and rekindle your love for learning, as well 
as the friendships, associations, and inter­
ests you formed as a student. They cultivate 
close cooperation among alumni, officers, and 
trustees of the University. They help alumni 
advance the cause of higher education at 
the University—through teaching, advising, 
volunteering, and of course, much needed fi­
nancial support. Their efforts insure that you, 
as alumni, have access to a robust network of 
your fellow graduates for professional coun­
sel, hiring advantage, and community.
While they individually represent the Law 
School, the Business School, and the College 
of Arts & Sciences, Diane, Eliza, and Laura 
are committed collectively to provide signifi­
cant reasons to return to your campus and 
remain connected to your University. If you 
have not had a chance to meet our Alumni 
Relations staff in person, I invite you to at­
tend any of the myriad events that are sched­
uled throughout the year. Or, please feel free 
to stop by our offices at 73 Tfemont Street, 
13th floor, Monday through Friday, anytime 
between 8:45 a.m. and 4:45 p.m.
Finally, I would be remiss if I did not 
mention the fine work of Ellen Solomita, 
assistant vice president for alumni relations 
and annual giving, who for more than seven 
years worked tirelessly on behalf of your 
alma mater and graced these pages with 
a personal letter to you in each and every 
issue of Suffolk Alumni Magazine. Ellen was 
instrumental in bringing this magazine to
you in ever-improving quality with messages 
designed to inform, enthuse, and inspire. 
Ellen has accepted a position as director 
of development at the Robert F. Kennedy 
Children’s Action Corps. She joins a staff 
dedicated to providing a voice for children 
across Massachusetts and fulfilling Robert 
Kennedy’s legacy of ensuring that all chil­
dren have the right to grow up in a safe and 
nurturing environment. Please join me in 
offering Ellen our sincere thanks for all she 
did while at Suffolk and best wishes for con­
tinued success in her new job.
I look forward to seeing many of you at our 
upcoming alumni events. Until then, be well.
Warm regards.
Christopher S. Mosher JD '76
Vice President for Advancement
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A rise through the ranks
Veteran Suffolk trustee Andrew C. Meyer Jr. JD 74, LLD '99 
elected Chairman of the Board
P
ROMINENT BOSTON LAWYER
Andrew C. Meyer Jr. JD ’74, 
LLD ‘99 has been sworn in 
as chairman of the Suffolk 
University Board of lYustees.
Elected in April, Meyer, a founding 
partner of the medical malpractice firm 
Lubin & Meyer, has been a member of the 
Board since 2001 and serves as chairman of 
the Board’s Succession Committee and on 
the Finance and Development committees. 
He is also a member of the Law School 
Committee and the Dean Search Committee.
Meyer has been recognized for 13 
consecutive years in The Best Lawyers in 
America, and won the largest personal injury 
award in Massachusetts history, a $40 million
judgment for a negligence case involving a 
brain-injured infant.
“During nearly a decade of service on the 
board. Drew Meyer has made innumerable 
contributions to the growth and success of 
Suffolk University,” said President David 
Sargent JD ’54. “I am confident that his vision 
and his leadership wiU move this University 
forward as we continue to grow in stature 
and prominence. I look forward to working 
closely with him as he undertakes the role of 
chairman.”
In a 2008 interview with SAM, Meyer 
declared himself “a big fan of Suffolk,” and 
credited the University with his successes.
“The education I received,” he said, “allowed 
me to be the kind of lawyer I wanted to be.”
Suffolk stalwarts 
advance
New roles for familiar faces Gabbe 
BA 73, Waiczewski BS '70, and Taylor 
MBA '00
J
ill S. (Sullivan) Gabbe BA ’73 has 
been elected as a term trustee for the 
Suffolk University Board of Trustees. 
An alumna trustee for the past three years, 
Gabbe is a partner in gabbegroup, an award­
winning New York-based public relations 
and marketing firm representing for-profit 
and not-for-profit organizations world­
wide. Earlier in her ca­
reer, she was a senior vice 
president at leading brand 
identity and PR firms 
Lippincott and Carl Byoir 
& Associates respectively.
As a Suffolk undergradu­
ate, Gabbe received the Lawrence V. Rand 
award for outstanding senior achievement. 
In March 2000, she was one of the partici­
pants on the panel “Seven Suffolk Success 
Stories,” a CAS alumni program moderated 
by Dean Kenneth Greenberg. Gabbe has an 
MA from Villanova. She is Chair of the Board 
of Vineyard Theatre in New York.
T
ara M. Taylor MBA ’00, vice presi­
dent and manager of the Project 
Management Office at State Street 
Global Advisors and Dennis Waiczewski 
BS ’70, chief executive officer of MBL 
International, have been 
named alumni trustees 
for the Sawyer Business 
School and College of Arts 
& Sciences, respectively.
During their three-year 
terms, alumni trustees 
serve as members on se­
lected trustee committees, 
participate in the Trustee 
Annual Fund, and act 
as liaisons between the 
Board of Trustees and re­
spective alumni boards.
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Spring Alumni Events: variety in bloom
Strategies galore in "An Inspired Career" series, thought-provoking conversations on cutting edge financial 
issues, cultural programs with a world beat—it was all here this season. Were you?
OIIWHSITT
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a > Explorations for Iconophiles:
Central Mass Chapter, (March 27). 
Professor of History Leon Rozmarin, BA'98, 
explains Russian icons 
b > Italy: Past and Present: Greater 
Boston Chapter, (March 4). James Salini, 
BSBA'74, Chris Mosher, JD76, Suffolk Vice 
President for Advancement 
c > Italy: Past and Present:
Consul General Liborio Stellino of Italy 
d > Italy: Past and Present:
Professor Matteo Casini, Laura Piscopo, 
BA'02, Director of Alumni Relations, Consul 
General Liborio Stellino of Italy 
e > Italy: Past and Present: Estelle 
Mitsopoulos, DIPL'84, BFA'04 
f > Italy: Past and Present: Alexander 
Bove, JD'67
g > Italy: Past and Present: Marlsa 
Conti, JD'87 and Donna Madden, JD'87 
h > Italy: Past and Present:
Joyce Bruzzese, EMBA'96 
i > Inspired Career Series: Mary Jane 
Ross and Lydia Earle, BS'85 
j > Italy: Past and Present: Jim Conley, 
Suffolk District Attorney Daniel Conley, 
JD'83, Allesandro Ferzoco
■>| Advancing Suffolk
he Three R's: Recovery, rebuilding, and reform on the agenda
If "business ethics" sounds like an oxymoron, consider the speakers at the panel discussion "Rebuilding 
Financial Security: The Emergence of Business Ethics in Institutional Reform." The opening keynote for the 
April 1 program at Sargent Hall was delivered by Keith Darcy, Executive Director of the Ethics and Compliance 
Officer Association. The closing speech was from none other than financial fraud investigator and "Madoff 
whistleblower" Harry Markopolos. A clean sweep for Sawyer Business School, which has made business and 
ethics synonymous throughout its curriculum.
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a > Professor Miriam Weismann, Director, 
Center for Global Business Ethics and Law 
b > Speaker Keith Darcy, Executive Director, 
Ethics & Compliance Officer Association 
c > Matt Halperin (I), TIAA-CREF with 
aiumnus, Wiliiam Casey, BSBA '66, MBA '73 
d > "Madoff whistleblower" Harry 
Markopolos (I) receives SU whistle from Law 
Professor Jeffrey Lipshaw 
e > William O'Neill, Dean, Sawyer Business 
School
f > Barry Browh, Provost, Suffolk University 
g > Harry Markopolos, Chartered Financial 
Analyst & Certified Fraud Examiner 
h > Stephen M. Acerra, JD '84 poses a 
question to the panel 
i > Panelists (I to r): Keith Darcy, Ethics & 
Compliance Officer Assn., Matt Halperin, 
TIAA-CREF, Dan Sibears, Financial Industry 
Regulatory Authority, David Bergers, Securi­
ties & Exchange Commission (SEC), Boston, 
William Emmons, Federal Reserve Bank 
j > David Bergers, Director of Regional 
Securities & Exchange commission (SEC), 
Boston
k > Julia A. Corenzwit CRT '08, william 
Casey, BSBA '66, MBA '73 
1 > Joe Orlando, KPMG, (r) Darren Donovan, 
BS '83, KPMG and member. College of Arts 
8i Sciences Alumni Board &
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SAM@work > Getting the most from giving
F
ollowing the earthquake in Haiti, so many charities were soliciting donations for relief efforts, 
it was often difficult to know which to support. With most charitable giving, the process evolves 
from "What do I care about most?" to "Which organization is best equipped to make the most of 
my contribution?" These are the kinds of questions that David G, Spackman tries to get donors to consider 
before writing that check.
As the chief of the Non-Profit Organizations/Public Charities Division of the Massachusetts Office of the Attorney General,
Spackman guides the agency's efforts to protect the public's interest in the 22,000-plus public charities that operate in the state.
He began his legal career as the general counsel to the Department of Health and Hospitals of the City of Boston, in the private sector, 





By David G. Spackman, JD 76 
mass.gov/ago/charities
1 Learn the lingo.
Professional solicitors are often trained to use opaque language that may confuse 
or even deceive potential donors in order to solicit donations. Appealing to our 
admiration for men and women in uniform (public safety and armed services) is a 
typical ploy - know the organization before you contribute.
2 Benefactor beware.
Professional solicitors are paid to raise money for charities; they are not 
employees of the charities or volunteers. Like any other business, the function of 
professional solicitation is to make money.
3 Play the percentages.
Of every dollar that a professional solicitor raised for a charity in 2008, only 
41 cents went to the charity, if you care about a cause, choose a charity that will 
put the greatest percentage of your donation directly to the program, 
not administrative costs.
4 Maximize your munificence.
Have a particular cause or specific charity you're passionate about? Contact the 
organization directly to determine the best way to contribute so that the largest 
percentage of your donation goes directiy to the cause. For comparisons, check 
out charitynavigator.org. Note the organization's gross support and revenue. 
Check to see how much of that the organization is spending on fundraising and 
on general expenses. Examine closely the breakdown of the program services 
expenses to make sure you find real charitable benefits.
5 Bottom line: you make the call.
You Should select the charities you would like to donate to - do not allow them to 
select you.
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Ask not what Robert Nelson bsba '61 does for a living; 
ask what he hasn't done, by kristin lund
SK ROBERT NELSON BSBA ’6l an open- 
ended question about his life, and he’ll 
hesitate. It’s not that he doesn’t want to 
talk. It’s that there’s so much ground to cover, it’s 
hard to know where to begin.
“I’ve actually had many, many careers,” he 
acknowledges. “I’ve owned a furniture store 
and an ad agency. I scouted locations for 
movies, including two Oscar \vinners [“Charly” 
and the original “Thomas Crown Affair”]. I’ve 
been a salesman, a realtor, and a stockbroker. 
People say that I’m restless.”
Restless—or perhaps enterprising, making 
the most of what came his way. A toolmaker’s 
apprentice before the army drafted him. Nelson 
served during the Korean War as a cryptologist 
in an intelligence unit and spent four years in 
the Coast Guard Reserve. He completed the 
two-year program at what was then Bentley 
College before arriving at Suffolk’s School of
Management [now Sawyer Business School]. 
By that time, he had a wife, two small children, 
and three part-time jobs.
“Without the G.I. Bill, I wouldn’t have been 
able to go to college at all,” he explains.
To support his family while in school. Nelson 
sold accounting systems, worked concessions 
at Harvard hockey games, and tracked 
payments for Raytheon.
A double major in business and secondary 
education at Suffolk, Nelson spent a year 
teaching high school after graduation. He also 
opened a furniture store in nearby Newton and 
started law school classes at night. Law didn’t 
hold his attention for long (“I knew I’d have 
a hard time if the letter of the law conflicted 
with what I thought was right”), but furniture 
was familiar territory. A native of Athol, 
Massachusetts, he stocked his shop with pieces 
from the manufacturers that had dominated his
hometown region during his childhood. Business 
was brisk, yet—after a successful relocation to 
Wellesley—he decided to sell the store.
“Once I’ve mastered something, I tend to lose 
interest,” he admits. “When I’m bored with what 
I’m doing, I move on. Fortunately, I keep finding 
new occupations that I enjoy.”
After selling his store. Nelson operated a real 
estate office in Hingham, Massachusetts. He 
retired at age 54. “I moved to Florida,” he says, 
“played golf for six weeks, and got totally bored. 
So I went back to work as a stockbroker for the 
next 10 years. And then I retired from that.”
One of Nelson’s oldest friends. Hank Franzoni, 
says curiosity is among Nelson’s strongest traits. 
“With Bob, I never know what he’ll do next. He’s 
the most persistent guy I’ve ever met, the ultimate 
salesman, and when he gets involved with 
something, he really gets involved. Then he’s done 
with it, and he moves on. But whatever he does, 
he achieves an amazing level of performance.”
According to Franzoni, Nelson is a maverick— 
but also a fiercely loyal friend and the kind of 
person who stands by what he believes.
Nelson-who is a member of Mensa (“the High 
IQ Society”)-designed a scholarship fimd at 
Suffolk to benefit students from the MA towns of 
Athol and Orange and from Belknap County, New 
Hampshire, where he spends his summers. “These 
are not wealthy areas,” he says “and I’m hoping 
this will encourage those kids to apply to Suffolk.”
For those students who do attend, it is often 
the generosity of donors like Bob Nelson that 
insures their success.
“Over the years. I’ve seen many cases where a 
donor scholarship meant a student could stay 
enrolled at Suffolk and go on to graduate,” says 
Assistant Vice President of Enrollment and 
Director of Student Financial Services Christine 
A. Perry.
The point is more than an abstraction for a 
man who attributes much of his success in his 
many careers to his education.
“My experiences at Suffolk changed my 
life by opening my eyes to a different world 
and substantially broadening my range of 
opportunities,” Nelson says. “I created the 
scholarship to make Suffolk available to students 
who think their options are more limited. A 
scholarship experience at Suffolk vdll not only 
change their lives in terms of opportunity, it will 
also encourage them to be generous as alumni 
when they achieve success.” ©




T JUST MIGHT QUALIFY as cruel 
and unusual punishment: at 8:30 on a 
Thursday morning, Boh Allison greets 
his 15 bleary-eyed constitutional 
theory students with a quiz—an essay quiz.
But after scribbling furiously for 30 
minutes about the Supreme Court under 
Chief Justice Earl Warren in the 1950s 
and ’60s, the students segue seamlessly 
into a dialogue about privacy. Alison uses 
a landmark 1965 case as a springboard. 
Griswold v. Connecticut touches on nearly 
every imaginable flashpoint: religion, sex, 
even eugenics. Allison explains the basics, 
how the state of Connecticut prohibited 
birth control but Planned Parenthood State 
Director Estelle Griswold opened a clinic 
anyway. The Supreme Court ruled in favor
of Griswold, claiming the Connecticut law 
violated people’s right to marital privacy.
Prodded by Allison’s questions—What 
exactly is privacy? Who owns a child? When 
does life begin?—the class takes on the 
argument. Some would-be participants are 
initially skittish: “There’s no way I’m getting 
into that,” says one student in a Red Sox cap 
when Allison broaches the question of when 
life begins. But they do, indeed, get into it, 
carefully outlining both sides. They also 
delve deeper into the history preceding the 
case, touching on Anthony Comstock, a 19th 
century postal inspector who helped ban birth 
control in the first place, and the eugenics 
movement of the 1920s, when American 
Protestants began to encourage birth control 
as a means to prevent immigrants, Jews, and
Catholics from spreading “inferior genes.”
Class concludes with a reminder of a looming 
eight to 10-page final paper; the students 
are soon unleashed into a sunny spring day. 
They mill around, discussing their papers 
and wandering off towards the State House 
and Boston Common. But it’s safe to say that 
whatever the rest of their day holds, they’ve 
already crammed in enough rigorous thought 
to last through evening—before the rest of us 
have finished our coffee. —Brigid Sweeney
Robert J. Allison earned a PhD in the history of 
American civilization from Harvard in 1992 and 
joined Suffolk in 1994. The author of six books, 
including A Short History of Cape Cod (out this 
August), he iives in South Boston with his wife and 
two sons.
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If you don^t fill in your profile, 
how will your friends 
see your best side?
As a Suffolk alumnus, you are automatically part of an online community 65,000 
strong and growing every day. When your fellow graduates enter your name, 
make sure they see more than a blank page. Create your online profile and 
provide the information you choose for the results you desire:
Planning a move out of state or overseas?
Find fellow graduates in your future home to provide an instant sense of community.
Want to establish or further career connections?
Search for graduates by industry or even by company.
Looking to reconnect with old friends?
Check out where your classmates are and what they’re up to.
These are just a few of the potential benefits which come with your participation.
Unlike commercial social networks, members of your Alumni Association online 
community share a mutual interest and a common bond: your Suffolk connection. 
Participation is free and privacy is assured.
Suffolk Alumni Association Online Community 







Ralph Bush (Graphic Design) took part in a two-man 
show, with fellow artist Daniel Corey, at Tidemark Gallery 
in Waldoboro, ME during the month of February. Ralph is a 
Copley Society Master and, as such, often exhibits in Boston. 
If you'd like to know when, email Sara Chadwick at schad- 
wick@suffolk.edu for information.
"My wife and l have had five children and fifteen grandchil­
dren," writes Robert Doucette (BA). "All keep us busy and 
young. A grandchild, who had taken six courses, received all 
A's. I bring this up since while at Suffolk I too had taken six 
courses one semester and received an 'A' in all my subjects— 
my grandson is a chip off the old block. My beloved wife and 
I are going onto 52 years of wedded bliss. Suffolk was where 
it all started. Both my wife and I have had numerous episodes 
of cancer but have recovered and are enjoying life with travel- 
j; ing, baby-sitting, volunteer work, and enrolling in many college 
I courses. Suffolk University exposed me to the joys of learning 
r but more than anything I found my beloved wife, Patricia."
1959
Charlotte (Ciymer) Sorsen (Advertising Design) held a 
Hearts for Haiti open house at her glass bead studio ih Ames- 
ii bury, MA in February, with "wine and cheese and anything 
I chocolate." She generously donated 20 percent of her sales, 
I and the proceeds of a silent auction, to a local relief fund in 
* aid of victims of the recent earthquake.
1963
Patricia (Grossman) Michaud-Towety (Fashion Illus­
tration) announced her retirement from the Pajaro Valley, 
California Unified School District where she was a special 
education teacher of orthopedically impaired students from 
; pre-school through high school. She has returned to the 
I studio to work on watercolor, handmade paper, and mixed 
:ii media. Patricia is exhibiting in the Santa Cruz area and says 
"It is truly a joy to be back working in the studio as an artist."
I 1964
As Of December, Paul Eddy (Advertising Design) was
"looking forward to semi-retirement and having a studio... 
built on the property." Paul will still work for jewelry manufac­
turer E.A. Dion Company in Attleboro, MA two days a week.
1969
- Marcy Adelman (BA) was recently awarded a $50,000 Pur­
pose Prize award from the Bay Area think tank Civic Ven- 
I tures. As some of her friends approached old age, Marcy 
worried they would have no place to live without fear of
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discrimination and loneliness. As a psychologist, she appre­
ciated the trials of agihg within the lesbian, gay, bisexual, and 
transgender (LGBT) community, and saw that this group was 
less likely to have children to care for them or senior housing 
that welcomed them. Marcy and her partner set out to meet 
the need by providing affordable, LGBT-friendly housing and 
eventually training service providers to better support LGBT 
elderly in the San Francisco Bay Area,
1970
nNorine (Herr) Bacigaiupo (BSJ), an adjunct profes­sor in Suffolk's Communication and Journalism Depart­ment and a breast cancer survivor, has organized the Univer­
sity's Breast Cancer Awareness Month since 2002. The photo 
(by John Gillooly) shows the kickoff event in October in which 
students, faculty, administrators, athletes, and alumni formed 
a human pink ribbon at center court of the Regah gymnasium.
Roderick R. Edge (BA), a lifelong and much-beloved teacher 
and family man, passed away quietly at his home on January
31,2010. He was 62. He is survived by his loving sons Roder­
ick R. Edge II and Bryan S. Edge. He was a great teacher, father, 
and all-around great person, who will truly be missed.
1971
"I've been married to the same woman since 1971," writes 
Ken Groppi (Advertising Design). "I live in Plymouth, MA, 
and have two sons and two granddaughters. Since graduat­
ing I've been an active member of the Boston advertising 
community as a designer, art director, and creative director. 
In 1982,1 started Groppi Advertising Design, which I still own 
and operate. I've experienced the highs and lows in this busi­
ness but have never regretted the path I chose. Today I keep 
a pretty busy work schedule but make as much time as I can 
to travel in our 35-foot motor home (good or bad, technology 
allows me to work wherever and whenever I can)."
1972
Fred Martins (Graphic Design) has been exploring the 




new digital capabilities with his training in traditional medi­
ums such as printmaking in an effort to capture the fleet­
ing beauty of nature. His images are intensely evocative, 
blending strong colors and textures with soft natural light. 
In his day job, Fred is a vice president and creative director 
forTiziani Whitmyre, a Sharon, MA-based advertising, public 
relations, and Internet marketing company.
1973
"As a former 3rd party candidate for President in 2008,1 con­
tinue to write extensively on blogs and news agency sites, con­
centrating on American domestic issues,” notes Christopher 
P. Smith (BA). "Have grown to become essentially a vegetar­
ian, having lost over 100 lbs. in the past five years. At my health 
club each day for a modest workout or a vigorous game of 
squash three to four times a week to stay in shape. Spend far 
too much time at the computer, but enjoy it nevertheless."
1977
"I've worked professionally using my education in a teaching 
Job, airport, jail, and hospital setting," writes Sheila F. Larkin 
(BS). "I value my education from Suffolk University."
1979
"Since my graduation from Suffolk University, I have worked 
tor 30 years in the field of social work," writes Caryl Dien- 
gOtt, MSW, LICSW, C-ASWCM, CSW-G, C-SWHC (BS SOCi­
ology/Social Work). "1 moved to New York after graduation, 
worked as a social worker in long-term facilities, and made 
home visits for homebound elders under a grant funded by 
the City of New York Department of the Aged. I relocated to 
Boston in March 1989 [and] returned to school to obtain my 
MSW while working in the field. I have been a medical social 
worker tor 30 years, and now am the oncology/hematology 
social worker at a local Boston hospital. I had some wonderful 
professors at Suffolk University. I am so glad I went to Suffolk, 
as I learned a great deal, and it opened many doors for me."
1980
Patricia L. Jones, CPA (BSBA), principal of the firm RL. 
Jones & Associates PC, CPAs, with offices in Worcester and 
Athol, MA, was recently honored in the Women in Business 
issue of the Worcester Business Journal. The awards cer­
emony was held on November 13,2009, at Tuckerman Hall in 
Worcester. This is the first year that the Worcester Business 
Journai held the event. The six honorees were selected out of 
more than 75 nominees from a broad range of industries.
1981
Judith Pearson-wright (Graphic Design) reconnected 
with NESADSU recently through Facebook and Joe Farnham 
(thanks, Joe!) for the first time since graduation. From NESAD, 
Judy went to Massasoit community College for a semester, 
then to Mass Art where, in 1984, she earned a degree in adver­
tising and graphic design. After a year-and-a-half at Hill Holliday 
(where she was hired a day after Joe Farnham), she did some
freelance work for Ingalls and other firms, then moved to Spen­
cer Bennet Nowak (hired by her then husband) in Seekonk and 
moved to Providence. After six years there as creative director, 
she was divorced and enrolled in grad school at Rhode island 
College, leaving with a Masters in Ceramics in 1994. Happy Rat 
Studio was started in her last year of grad school, producing 
"functional animal ware, mugs, piggy banks, etc." and selling 
through a Madison Avenue pet boutique. In 2007, working 
alone lost its allure and the studio was closed, or, rather, meta­
morphosed into a figure skate shop. (Judy was skating when 
she was at NESAD). Now Judy and her husband. Chuck, whom 
she met while skating in New Jersey in 1996 and married in 
2005, live in Texas but also have a vacation home an hour north 
of Santa Fe, NM. she does a lot of volunteer work, training dogs 
at the Humane Society and working at Pioneer Farms, a work­
ing 1880s museum ("cooking on a wood stove"), doing design 
work for local nonprofits like the Austin Figure Skating Club and 
the Texas Solar Energy Society, skating five to six days a week, 
and making ceramic tiles for the new house, all while training 
their miniature horse and caring tor their four dogs and two 
cats. "Busy to the point of nuts these days," she writes.
1983
Kathryn Keough (Interior Design), her husband, Peter 
(with whom she just celebrated a 10th anniversary), and 
daughter Morgan live in Vermont, where Kate has been, 
until recently, working in furniture sales for Ethan Allen. The 
freedom, however, has given her the chance to do lots of 
volunteer work, spend more time with Morgan and Ralph, 
their new Havanese puppy, and start the Vermont Culinary 
Project, which encourages Vermonters to drink milk and 
eat cheese from Vermont dairy farms. Kate says too many 
Vermont farms have been forced out of business by large 
conglomerates from out of state.
1985
Walter Bumford (Graphic Design) is currently the co- 
creative director for B Direct Marketing Communications in 
Marblehead, MA handling everything from direct mail to bill­
boards and websites. He also designs for television and mul­
timedia presentations. Before joining B Direct, Walter worked 
for Direct Results Group/SourceLink, Cuneo Sullivan Dolaba- 
ny, Wilgus Advertising & Design, and Noon Advertising.
Jodi (DiFronzo) Callahan (Graphic Design) has been in 
touch recently regarding the University's reunion plans for 
the Class of 1985. After years of working in the graphic de­
sign field, most recently in the art department of a leading 
travel agency, she left the field in 1996 to raise her two chil­
dren, now 11 and 13, TWo years ago, after a bout with cancer 
that she has since conquered, she started oil painting ("and 
I absolutely love iti").
Kim (Krzyzaniak) St. Cyr (Graphic Design) now has her
own business called Design 101. She started on her own in
POSICABD History Skries
Canton
2004 after returning from California, where she worked for 
Prime Publications on a subscription-only 400-page-plus 
publication serving the Santa Clarita Valley. There she cre­
ated and trafficked ads for all types of small businesses. Now, 
as Design 101, she is providing "creative design solutions 
and strategies tor a variety of clients," designing brochures, 
catalogues, logos, advertising, and direct mail marketing.
Paula Ring (Graphic Design) is living in Cape Neddick, ME, 
where she has her own graphic design business, "mostly 
graphics for apparel...creative and fun." She has renovated 
a small church as an art studio and hopes one day to turn it 
into a gallery, "Just had my first baby last year at 44," Paula 
says. "She keeps me VERY busyl"
1988
is the University's associate chief communications of­
ficer, Suffolk "triple threat" George Comeau (BS '88, 
MPA '93, JD '99), Cantonese? No, explains the Canton, MA, 
native—the correct term is "Cantonite." George would know. 
Appointed to the town's historical commission at age 16 (and 
still a member), he is now author of Canton, a pictorial history 
book comprising more than 200 vintage postcards. Released 
in November '09, the book has already sold an astonishing 
number of copies, particularly for a tome about a town of 
just under 21,000. inexplicably, George also finds the time to 
serve as a trustee of the town's public library, the chairman of 
the Massachusetts Board of Library Commissioners, and an 
adjunct faculty member of his alma mater.
Vivian Lustig (Graphic Design) went to Lima, Peru, 
for Christmas and to see Marisoi Penaioza (Graphic 
Design 1988), ("It was great to see Marisoi again after 18
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years! I wish we could organize a meeting with everybody. 
Couid be here in Brazii and, of course, you'd be our special 
guest! Wouldn't that be wonderful.")
Al Bruso (Graphic Design) has left EMC Corporation, where 
he spent nine years, freelancing all the while, and has ex­
panded his own business, Bruso Design. Al still lives in north­
eastern Connecticut with his wife, Robin, and two boys, his 
i daughter having gotten married in Jamaica last November, 
Several years ago during a house fire caused by a gas explo­
sion next door, they lost many of their possessions, including 
Al's NESAD diploma. But they're back home in a completely 
rebuilt space and Al's back to golfing and coaching baseball, 
which he's also been doing for the past nine years.
1989
Donna (Landers) Cunha (Graphic Design) writes, "When 
[my employer) downsized in February, many of us lost our 
Jobs. I took this downtime as an opportunity to seek new en- 
: deavors. I received some web design education, kept busy 
with freelance jobs, and have just recently teamed up with 
two former co-workers to form a group called Hydra Creative 
to aa as a multifaceted art department, in theory to replace 
: the artists that many companies have had to do away with 
since the recession hit....we are still in our infant stages but 
are very inspired by the adventure."
Evelyn Lujan (Graphic Design) wrote to say she and her
family went to New Hampshire this past winter (from Miami!) 
so that her two girls, Catalina (6) and Juliana (4) could try skiing 
on Mount Washington. ("It was a crazy trip which we organized 
just two weeks before leaving.") While they didn't have time to 
stop in Boston, they did see Linda (Patryn) Wolsky (Graphic 
Design '89) in Amherst, NH ("had a great time with her fam­
ily"). With Juliana starting kindergarten next year, Evelyn is con­
sidering going back to work or starting a business of her own.
1990
Tom Frederick (BS, Biology) received a Master of Software 
Engineering degree from Brandeis University's Rabb School 
of Continuing Studies.
1991
John Groves (Interior Design) works at AECOM, the Bos­
ton architectural firm, where he is focused on a number of 
architectural projects, including renovations to Logan Air­
port, a new terminal for the airport in Hyannis, and, an inte­
rior design project for the naval facility/submarine base in 
Groton, CT. Jay and his wife Kristin are also being kept busy 
with their son, Evan, whom they adopted from Guatemala 
and who is now three years old.
1995
Danielle (Lewis) Clark (BS) has been named chief finan­
cial officer for Ted's Montana Grill. As CFO, she joins the se­
nior leadership team, overseeing all financial operations for 
the 55-unit restaurant company.
1996
Charles Panagopoulos (BS) writes, "On Valentine's Day I 
proposed to my girlfriend, Anastasia. We are getting married 
on November 7th!"
1999
Katherine (Hemstreet) Cooper (Interior Design)
and her husband, Doug, who lived in Boston when she 
was in school, moved to Falmouth, MA several years ago and 
are now working on their second house, which they've lived in 
since 2008. As they bought it from the original owner (who was 
then 99), it needed a lot of work. Kathy put her NESADSU train­
ing in interior design to use (and has recently set herself up as 
Hemstreet Interiors, with an office at home) and together they 
tackled the many projects involved in bringing the circa 1964
house up to date. The results are impressive and beautiful. As 
she says, "I hope that our house will serve as both case study 
and marketing program for others interested in renovating an 
older, neglected home and hiring me to help them!"
Maria Villanueva Fellna (BS, Biology) and Emmanuel B, 
Felina are proud to announce the birth of their first child. 
Jocelyn V. Felina was born at Tufts Medical Center on July 30, 
2009, at 6 lbs. 14.8 oz, 20 inches.
2000
"My husband, Emmanuel, and I have had twins!," writes 
Tammy Albaret (BA). "A boy and a girl! They were born 
March 11,2009. Their names are Chloe and Noah. We all re­
side in North Kingstown, Rl. I work in Providence, Rl, at GTECH 
Corporation as a senior editor in the marketing department."
2001
Jenn Foley (BSBA, Finance) writes, "On February 7,2010, 
Keith Cuyar and I welcomed our son, Jadon Erik Cuyar. He 
was born during the blizzard of 2010 and arrived 30 minutes 
before the Super Bowl started. He weighed eight lbs. and 7 
oz. and is a healthy, happy baby boy."
Orsolya (Windhoffer) Herbein (Graphic Design), who
was married in 2007, has a daughter, Emma ("...my whole 
life"). She had planned to bring her to Boston (and NESADSU) 
in November, but flu prevented the visit from taking place. 
Orsolya is now the creative director for Liberty Grove Graph­
ics in Rockville, MA.
2002
Denise Litz-walters, (BSBA, Accounting) and her hus­
band, Frederick, are pleased to announce the wedding of 
their daughter, Emery Walters, to Sgt. Charles Popoloski on 
March 13,2010. The couple resides in Lawton, OK.
2003
Kristen (Rice) Rogaris (BFA) and Shelagh St. Laurent 
(BSBA), stay-at-home mothers, recently began a new busi­
ness together called Shay & K's Candy Bar. Kristen graduated 
from NESAD, while Shelagh graduated from the Business 
School. These two college roommates quickly became best 
friends, and both have a passion for working from home. 
Kristen, a former restaurant manager, now has two boys 
ages 2 and 1. Shelagh, a former Rockport High School busi­
ness teacher, also has a 1-year-old boy. Shay & K's special­
izes in creating over-the-top candy bars for special events, 
such as weddings, showers, birthdays, graduations, or cor­
porate events. While they specialize in candy bars, they've 
also branched out to designing elaborate candy centerpiec­
es, candy bouquets, and candy favors.
Noor AhmadI (Graphic Design), who had been doing 
graphic design for an advertising agency in Bahrain, is now 
working for her family's business, Ahmadi industries which is
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a bottler for Pepsi Cola. She's also considering setting herself 
up as a freelance designer soon.
Izaskun Camba (Graphic Design) returned to Spain a year 
ago, after six years working with an advertising agency in 
Puerto Rico, and is now with Amadeus IT Group in Madrid. 
Amadeus is a ieading provider of IT solutions to the travel 
and tourism industry.
Noelia Ibanez Gallar (Interior Design) has left New York 
City for Spain, at the moment, anyway, Alicante. She moved 
at the beginning of last summer, after postponing the re­
location for a year at the request of her employer, Handel 
Architects, who needed her help on a hotel project. Being 
back in Spain, however, has meant she has been able to 
help out with some family medical issues. ("Things always 
happen for a reason, right?")
□
 Christopher Michon (Graphic Design) and
Melanie Brown were married on October 10, 2009, 
at a small ceremony for family and friends at the 1640 Hart 
House in Ipswich, MA "on a beautiful fall day." While they're 
currently living in Essex, MA the couple is now house 
hunting. Chris recently celebrated his sixth year at Didax, a 
Rowley, MA-based company that designs hands-on print and 
software tools for teaching math and language arts.
2004
After the big move from Beantown to the Big Apple, Julie T. 
Pham (BSBA) will perform with the Groundworks Theatre 
Group at the renowned Living Theatre on the Lower East 
Side. Also, she'll be wrapping up her two-year Meisner train­
ing at the William Esper studio this summer and has officially 
launched her website. Stay tuned...
2005
Leon Rabidou (BSBA) writes "I have been recently hired by 
Suffolk to teach and tutor in the new Veterahs Upward Bound 
program that Suffolk has received a grant to administer."
, .... 'tlli I
"in the beginning of summer 2007 I packed up my car and 
drove out to Los Angeles.. .without a job or friends, and only 
a two-month sublet I found on Craigslist," reports Whitney 
Lader (Graphic Design). "By July i was working for a fashion 
company designing their look books and learning the fashion 
merchandising side of the business, it was a great experi­
ence, but I wanted something with a little more variety and 
more of a challenge. In February 2008,1 started as graphic 
designer at Mantra Films. I designed their DVDs, logos, web­
sites, and advertisements for the entertainment industry. 
While I was working there, I received an email on MySpace 
from the casting director of Millionaire Matchmaker looking 
for 'small Jewish girls.' He explained they had a Jewish mil­
lionaire on the show and I figured why not? I knew I was 
one of the runners-up during the casting because Patti, the 
matchmaker, brought me in three times to be interviewed. It 
wasn't until the show aired that I realized I was in the running 
for the other millionaire they had behind the two-way mirror, 
and not the Jewish millionaire. Overall the show was a great 
experience and it's also OK I didn't get picked, l currently live 
in West Hollywood with an amazing roommate I met back in 
Boston. I am now working as a studio artist at TOMS Shoes, 
where, when we sell one pair of shoes, we provide a pair of 
shoes to a child in need around the world. It's a great place 
to work and l love that l get to do everything from window 
displays to designing shoe bags and promotional postcards.
I am extremely happy living in Los Angeles, and you never 
know what's around the next corner!"
2006
Jill Garzik (interior Design) passed the NCIDQ exam in Oc­
tober so is now not only certified but a professional member 
of the International interior Design Association (IIDA). She's 
been at Tsoi Kobus 8i Associates in Cambridge for two-and- 
a-half years, working on "several healthcare projects for Bos­
ton Medical Center, including their new 250,000-square-foot 
ambulatory care center set to open in 2011."
Alexandra Horeanopoulos (Fine Arts) worked af­
ter graduation as a studio assistant for several artists 
in Boston's South End, framing paintings, building out spaces, 
and doing a lot of computer work. She was also part of a 
video art group called AstroDime Transit Authority, with whom 
she did several performances and edited a video art journal 
called "What the [Glitchl?i” in 2008 she started a collective of 
Boston artists called mass Production. "We travel around to­
gether doing shows and art/craft fairs, selling smaller, mostly 
2D artwork," she writes. One of the group's venues was the 
South End's SoWa [South of Washington Street] Open Market, 
for whom she then began doing volunteer work. The volunteer 
work turned into part-time office work, and then, when GTI 
Properties, which owns Thayer Street and a "good chunk of
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the land in SoWa," decided they wanted to expand the outdoor 
market and create SoWa Sundays, they hired Aii to do web, 
graphics, PR, marketing, and events organization. Now she's 
fuli time, "running SoWa Sundays, which has become a huge 
weekiy event in the spring/summer/faii, consisting of a crafts 
market, an antiques market, a food and produce market, and 
a free outdoor concert series, pius the reguiar shops, gaiier- 
ies, and artists' studios on Thayer [Street]." Aii aiso does a bit 
of freeiancing, makes jeweiry out of recycied teiephone wire 
("a direct extension of the wire scuiptures I was doing in the 
Fine Arts program at NESADSU"), whiie "starting the post-post­
modernist graphic design movement, which expioits the seif- 
referentiai nature of using graphic design processes in graphic 
design. I'm also contemplating painting my room bronze."
Laura Nathanson (Graphic Design) is still with Tsoi Kobus 
& Associates a<A), the Cambridge architeaural firm (with Jiii 
Gatzik [Interior Design 2006]), doing environmental graphic 
design as well as marketing. Most recently she has worked on 
the theming and environmental graphics for the University of 
Minnesota's Amplatz Children's Hospital, as well as environ­
mental graphics for the Johnson & Wales Center for Culinary 
Excellence. She recently hosted a visit to TKA by Assistant Pro­
fessor Rita Daly and her Environmental Graphic Design class, 
which took a tour and saw a presentation of TKA's ongoing EGD 
projects. Laura and partner Keith Austin (Graphic Design 
2005) recently bought a condo in South Boston.
"A few weeks ago, i had a dream where i had discovered 
that I was the subject of an article in Time magazine," muses 
Jonathan Crimmins (BA). "Although it was not the cover 
story, my name was noted on the cover. The first thing that 
popped into my head as I read through the magazine was 
'This is great...now l finally have something to submit as a 
Class Note!' I must admit that this thought lingered in my 
■ head even after I had awakened..."
2007
Timothy Enright (Graphic Design) left Match Fine Print in 
New York in March 2009 and began work as an art director 
doing package design for Sharper Image.
2008
Glivinski & Associates owner Tammy Giivinski (BSBA) was 
one of three panelists speaking to a group of businesswom­
en on Cape Cod March 24, at Daniel Webster Inn in Sand­
wich, MA. Her company sen/ices Cape Cod and South Shore 
small to medium-sized business with bookkeeping, manage­
ment accounting, and contract controller/CFO work. Clients 
range from businesses of 1 to 130 employees with $250 
thousand to $50 million in revenue.
2009
Lorena Hoz de Vila (BS 2009) was recently featured on 
the front cover of the newspaper Los Tiempos in Bolivia. The 
article, which includes an interview and photo, mentions Suf­
folk Madrid, where she concluded her last semester abroad.
Terri Ladd (BSBA 2009) recently launched a fashion blog 
for eyewear called Eyewear Fanatic. She attended interna­
tional Vision Expo in New York City and met FloRida, Akon, 
TV personality Carson Kressley, fashion designer Josie Natori, 
and Mary J. Bilge on the CBS Early Show. She launched her 
blog with live streaming fashion shows and designer and ce­
lebrity interviews.
Ashley Donohue (Interior Design) has left Gabbay Archi­
tects in Beverly Hills for an internship with Design Group Carl 
Ross, a Los Angeles-based firm that specializes in hotel design 
in the U.S., Caribbean, and Middle East. She is also a sales as­
sociate/designer tor Burkes Pine Collection, which designs 
custom furniture pieces made of reclaimed, sustainable wood.
Christina watka (Fine Arts) has landed a new job as part 
of the visual team at Anthropologie in Chestnut Hill [MA] and 
has also been accepted as a member of Galatea Gallery on 
Thayer Street in Boston. She took part in two shows there, an 
Inaugural Members Show in November and a Members Small 
Works Show in December. At the former, she exhibited a large 
wall installation made of lace and old doilies, called "Someone 
Rise's Skin," and in the December show had two prints and one 
photograph. The photograph, titled "Rachel," was sold.
GRADUATE
1969
"While at East Boston High School, l was a very successful edu­
cator, lead teacher, and mentor," recalls Peter A. Gallo (BSBA 
'66, MBA '69). "In addition to my teaching career, I was a real 
estate broker, life insurance agent, personal financial analyst, 
and mortgage broker, i am currently retired and living in North 
Carolina, i am active taking courses and [as a] member of the 
Thad Sons of Italy Lodge in Winston-Salem, NC."
1972
John Reardon (MBA) writes, "[I'm] celebrating my ninth 
grandchild; enjoying semi-retirement."
1973
Jim O'Brien (BA '69, MAE '73) is retiring from the Bos­
ton Public Schools after a 41-year career. Upon graduating 
in 1969, Jim taught English at south Boston High, including 
teaching during the busing era. He transferred to Madison 
Park High in 1977, teaching radio and TV broadcasting and 
working as the school librarian.
1974
Susan Clark Thayer (MED), associate dean emeritus. 
College of Arts and Sciences, was recently honored at the 
national conference of the National Association of Devel­
opmental Education (NADE). The award notes her "Meritori­
ous service to the field of Developmehtal Educatioh for the 
adoption and dissemination of standards of best practice 
and program recognition through the certification program." 
Susan was co-founder of the national certification program 
assuring high standards and best practice of higher educa­
tion academic support programs across the country. She 
was also editor of the original 1995 NADE Guides for Best 
Practice of Learning Assistance and Deveiopmentai Educa­
tion Programs and co-editor of the 2009 revision.
1976
□
 James Brett (MPA) reports, "I had the honor of at­
tending a dinner to celebrate the life and times of the 
late Senator Edward M. Kennedy, at which I was privileged to 
meet President Barack Obama."
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1979 Dennis Orthman (BSJ '80, MBA '87) and Diana Catalano 1996
"I'm heading off to live in Abuja, Nigeria, where I will assume 
my new position as the executive director of the Bandwidth 
Consortium (BWC)," writes John L. Mack (MBA). "The BWC 
buys satellite bandwidth in bulk and then sells it to African 
universities at a price that is much lower than if they pur­
chased bandwidth individually. The BWC is a flagship project 
of the Partnership for Higher Education in Africa. In the '90s, 
I was fortunate to have played an important role in spread­
ing Web-accessible Internet throughout Africa. I hope to be 
able to do the same for a continent-wide, African broadband 
research and education network."
1980
Alice McCall (Decker) (MBA) writes, "I wanted to share with 
my fellow graduates that in the last 10 years I have moved 
to the panhandle of Florida, started a business as a spiritual 
counselor, and this past October published my first book! 
Wellness Wisdom was a labor of love, inspired by my journey 
in 2007 with breast cancer. The book chronicles my personal 
story but also is a reference book on alternative methods that 
will help you heal and be well. I am now healthy, happy, and 
looking forward to reconnecting with old friends."
1984
John Alexander (EMBA) has recently formed Berkshire 
Search Partners, a search and executive recruiting firm spe­
cializing in the communications, convergence, and comput­
ing industries throughout North America, John has been in 
the telecommunications market for the last 30 years.
Bev Flaxrngton (BSBA '83, MBA '84) writes, "I will be 
interviewed in Florida to appear on The Balancing Act, a 
Lifetime television show with over 1 million viewers, to talk 
about my book, understanding Other People: The Five Se­
crets to Human Behavior. I won a gold award from Readers 
Favorite for the best new book on relationships and just had 
Bella English write an article about me in the South section 
of the Boston Sunday Globe."
1987
Karen Shine Nelson (MPA/Health) is mentoring a student 
in the MHA program, as she did last year. She finds it a mutu­
ally beneficial experience and an opportunity to give back to 
Suffolk, to keep in tune with the healthcare curriculum, and 
to help a student succeed.
Angela Nunez (BSBA '82, MBA '87, APC '96) has joined the 
U.S. investment compliance team as senior compliance analyst 
at MFC Global Investment Management (U.S.) LLC in Boston. 
"In January of 2010,1 was appointed vice president, marketing 
and public relations, of the Boston Women's Network," Angela 
writes. "BWN is a Massachusetts nonprofit corporation, which 
has supported women in business and as entrepreneurs since 
1974. We are one of the longest running networking groups in 
the Northeast and Greater Boston area."
Orthman (BSBA '79) are approaching their 30th wedding an­
niversary, still live in Boston, and welcome their son Robert 
Orthman (JD '10), as a Suffolk alumnus. Diana continues her 
career with Boston's Management Information Systems Divi­
sion, and Dennis is a senior director with the Strategic Market­
place Initiative, a coalition of healthcare supply chain executives.
1988
Pater J. Bagley (EMBA) is teaching two sections of "Mar­
keting Tools and Analysis" at Sawyer Business School. In the 
spring semester, Peter is teaching a section of "Principles of 
Marketing" and working in the internship program with in­
structor of marketing and Marketing internship Coordinator 
Jerry Mee. Peter is the CEO of a start-up firm. The Marketing 
Dept. Inc., with offices in Boston and Portsmouth, nh. Peter 
lives in Concord, MA, with his wife, Lee, and their four sons.
1991
William A. Heitin (MBA) recently took the position of chief 
investment officer at Fireman Capital Advisors, a multifamily 
investment office in Boston. Fireman Capital also has a private 
equity division focused on consumer products, which currently 
owns Hudson Jeans, Pilla Sports, a movie production company 
called Artfire, and Liberty National, a golf course in Jersey City, 
NJ where this year's Barclays PGA tournament was played. Bill 
previously worked at Garnet Street Partners, a private fam­
ily investment office, and at the MIT Investment Management 
Company. He lives in his hometown of Sharon, MA, with his 
wife, Suzanne, and daughters Marni and Julia. Bill also serves 
as chairman of the Town of Sharon Board of Selectmen.
Stay Connected
You can reach your classmates 
on the following pages through the 
Suffolk University Alumni Association 
Online Community.
■ ■ ■
If you are not currently a member, 
please email SuffAlum@Suffolk.edu 
for your user i.d. number to register. 
Registration is free and the easiest way 
to stay in touch with Suffolk University's nearly 
65,000 graduates worldwide. (Due to privacy 
concerns, we are unable to print or provide 
individual contact information).
Celia (Cunha) Frazier (BS '94, MSPS '96) is looking for 
MSPS 1996 graduates in order to organize a 15-year class 
reunion in 2011.
Annunziata "Nancy" (Sodano) Varela (BA '94, MBA 
'96) and her husband, David, welcomed their third child, 
Marcello, this past October.
1999
Anita V. NIchols-Habib (MS Mental Health Counseling)
became a licensed mental heath counselor in August 2009.
2000
"I launched a radio show on BlogTalkRadio in February," an­
nounces Susan Luongo (MBA). "The name of the (series) is 
'Are You Minding Your Business?' I speak to challenges that 
small business owners may encounter. Our first show was 
'The Biggest Marketing Mistakes Companies Make.' The next 
show [was] about the importance of having a strong brand 
in the marketplace."
"I recently got married and live in Newburyport, MA, with my
husband, " writes Gina (Freccero) Phipps (MBA Health).
Gina works at Genzyme as a commercial contract analyst.
2001
"I was very fortunate to be named as a Top 20 Under 40 by 
the CREW Network of Commercial Real Estate women," notes 
Elizabeth Krol (EMBA). "This is an inaugural award and I 
was selected from more than 125 applicants by an 8,000- 
member national professional real estate organization."
2003
Marla Claudia Luna (MA In Interior Design) has her own
design firm in Sao Paulo, Brazil, called MCLuna Arquitetura de 
interiores, and is doing primarily commercial and some resi­
dential design work. The first project she worked on after relo­
cating from Boston was a 500-square-meter design for a multi­
national company later bought by IBM, and this convinced her 
that corporate design would be her focus. Maria was married 
in 2005 to Marcelo Nascimento Valente, an engineer/IT consul­
tant They have a 114-year-old boy named Bruno.
2004
"We welcome my new granddaughter, Sydney Shea, born 
March 2," reports Karmie L. Conrad (MHA). "I am now 
working in my home office. My professional field is eastern 
health and healing."
Katerina Papp (MBA) has been promoted to commercial 
credit analysis group manager at Eastern Bank, where she 
is managing a team of credit analysts and overseeing credit 
underwriting functions.
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Sarah Schlesinger (MA In Interior Design) has been liv­
ing in Boise, ID, for the past three years with her husband 
and three girls, Alexandria (5), Margaux (3), and Eleanor (2), 
but they may be heading off to Aspen, CO, this summer be­
cause of her husband's work. Sarah had been doing contract 
work for various architectural firms but for the past two years, 
she says, the economy has taken its toll on local businesses. 
When her youngest enters preschool this fall, Sarah plans to 
go back to work, doing interior and lighting design. She is also 
in training to qualify for the Haif ironman World Champion­
ships in Florida this fall.
2005
Bianca Moruzzi (MED School Counseling) was engaged 
to Matthew George on March 10, 2010, in the Bahamas. 
A 2011 wedding is expected.
2007
Susan Aguiar (MED) is working as an academic advisor at 
Emmanuel College, where she is pursuing a graduate certifi­
cate in management and leadership.
Wes Lyman (MA Graphic Design) was in touch with As­
sistant Professor Rita Daly this past winter to let her know 
that, in addition to his full-time job at PEGS Media Services 
in New York, he is also a senior mentor for AIGA. His student 
is a sophomore in high schooi who is interested in going to 
art schooi, so Wes is heiping him iook at colleges and pro­
grams. "Every time I leave him, l feel so good inside, that I am 
helping him out," says Wes. "So it's definitely rewarding to 
give back." Wes won three awards for his work in November 
alone: a Gold MarCom Award for an integrated campaign, a 
Silver Davey Award for a branding campaign, and a Silver W3 
Award for overall website design.
Mumi (Huyen) Phan (MBA) and her husband, Anh Duong 
(MSF '07), have been working at Bank of America in Boston. 
"We have just welcomed our first child," Mumi writes, "[a] 
baby girl on December 6,2CX)9, named Bella Duong."
Nathan R. Shrader (MSPS) has beguh work oh his PhD in 
political science at Temple University in Philadelphia. He is 
employed as a research assistant there and is focusing on 
state and local government, elections, and political market­
ing. He will be presenting a research paper on ballot position 
effect at the 2010 Pennsylvania Political Science Associa­
tion's annual meeting. Nathan and his fiancee, April Maxwell, 
will be married in June at Thiel College in Greenville, PA.
2008
Paul J. Bombara (BSBA '02, MBA '08) was promoted to 
revenue manager at the Massachusetts Department of Pub­
lic Health/Division of Health Professions Licensure in Febru­
ary. His position entails managing the accounting unit, which 
oversees $10 million to $15 million in annual licensure rev­
enue for the division.
Victor Carlevale (EMBA) was recently appointed by the 
internal Revenue Service as an "Enrolled Agent" licensed to 
represent clients before the IRS regarding tax issues for indi­
viduals, trusts, estates, partnerships, and corporations.
1938
"During World War II, l was a tank commander in the Third Ar­
mored Division and served in Europe," writes Aurio J. Pierro
Share Your News
Class notes are a great way to let your fellow alumni know 
what is happening in your post-coliege life, from career 
changes to family news. And now, with Suffolk Alumni 
Magazine's expanded class notes section, connecting (or 
reconnecting) with your classmates is simpler than ever.
SAM prefers class notes in your own words.
Here's a SAMple:
"Hi, SAM; My name is John Doe (BSBA in Finance, 2002), 
and I've been very busy since graduation. I'm now working 
at Smith & Brown Financial Services in Providence, Rl 
where I have relocated with my family. My wife Sarah 
ahd I recently adopted our first child. Scarlet Rose, a 
beautiful toddler from South Africa. We just returned 
from a family vacation in Disneyland. The West Coast 
was nice, but we'd never leave our New England roots!"
SAM class notes can run from a line to a paragraph. 
Longer submissions may be edited for space and content. 
We welcome photographs. Electronic submissions 






Attn: Class Notes 
Suffolk Alumni Magazine 
8 Ashburton Place 
Boston, MA 02108
Congratulations to Karen Alterman Salver, Esq., JD '79 
whose name was chosen in a random drawing 
from the scores of alumni who submitted their class 
notes for the Spring/Summer 2010 issue of SAM. 
Karen will receive a retail gift certificate.
To enter the drawing for the Fall 2010 issue of SAM, 
submit your news via web or e-mail. From new 
(non-repeated) class notes submitted electronically by 
July 9,2010, one name will be selected randomly. 
The winner will receive a retail gift card.
(JD). "As an acting leader of a tank platoon, I had a part in the 
liberation of the German prison in Nordhausen, Germany. I, as 
a liberator, received an invitation from the United States Ho­
locaust Memorial Museum of Washington, D.C., to participate 
as an honored guest at the National Days of Remembrance 
events April 14-15 to pay tribute to those who liberated Nazi 
camps—65 years ago. At my age of 93,1 am looking forward 
to a very interesting experience at the museum."
1970
"I thank Suffolk for a legal education that has allowed me 
to have a second career as a New Hampshire attorney and 
judge," notes Robert H. Rowe (JD). "More so for the public 
service direction that has carried me to a rich and full re­
tirement of authoring three books and serving in the New 
Hampshire House of Representatives. If it had not been for 
the hight law school education that Suffolk offered, my life 
would have been substantially less full."
1978
"Greetings from Miami, Florida," writes Timothy D. Rich­
ards (JD). "I have been practicing international tax law in 
Miami since 1981. it's been a wild ride. I hope everyone is 
doing well. I saw Mario Valenzuela (JD) in Tucson a few 
years back. He looked prosperous and married!"
1979
Karen Alterman Salver, Esq. (JD) works in her husband's 
law office in Weston, FL. Their oldest daughter is a lawyer in 
Boca Raton, FL while their other two daughters are an artist 
and a college student. Karen has lived in Weston with her 
family for over 20 years and is very active in the community. 
She has been recognized as one of Broward County's 100 
Outstanding Women this May.
1981
Barbara Walthers (JD) was promoted to colonel in the 
Army National Guard.
1984
After 17 years as managing partner, lan Crawford (JD) re­
tired from Todd & Weld LLP at the end of 2009. He is teach­
ing a political science course at Palm Beach state College 
in Lake Worth, FL, and expects to conduct mediations and 
arbitrations in Massachusetts shortly. He and his wife, Cindy, 
expect to split time between their homes in Atlantis, FL, and 
Natick, MA.
1985
"I am happy to relate that l am enjoying life working here at 
the Worcester District Court," writes Marcia Green Doyle 
(JD). "My oldest child graduated in December from Illinois 
State University with an English (teaching) degree, where he 
was the long-snapper on the football team. I was fortunate 
to travel out to enjoy watching him play for four home foot­
ball games! My daughter will graduate from the University of 
New Hampshire with a degree in biochemistry. Not a lawyer
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in the bunch, thankfully! i invite any of my ciassmates to visit 
me here at the Worcester Court."
1987
Thomas Hildreth (JD) is a director in the corporate depart­
ment of the law firm of McLane, Graf, Raulerson & Middleton. 
He is founder and head of the firm's immigration Law Prac­
tice Group and was recognized with the fifth annuai Jack B. 
Middieton Pro Bono Legal Sen/ices Award for serving New 
Hampshire's poor and underprivileged citizens.
1989
Sean M. McAteer, Esq. (JD) and his wife. Dr. Allison L. McA- 
teer, have three children. He is the author of 500 Days: The 
War in Eastern Europe, 1944-1945.
1991
Andrew J. Garcia (JD) writes, "My law partner and I 
co-authored a book, Massachusetts Auto Accidents: The 5 
Biggest Mistakes Massachusetts Consumers Make When 
Buying Auto insurance. The book explains in easy-to-un- 
derstand terms some of the best ways that consumers can 
protect their families from the financial consequences of 
serious accidents."
Jeanmarie Papellan (JD) was selected to serve as editor for 
the New Hampshire Divorce Practice ahd Procedure Guide, the 
first in a series of New Hampshire practice manuals published 
by Massachusetts Continuihg Legal Education | New England.
1995
Colin McKinnon (JD) and Judy McKinnon (JD '99) are
pleased to announce the birth of their son, Nolan McKinnon, 
in September 2009. He joins his big sister, Katie, age 3.
1996
Michael Patrick Concannon (JD) is in his 25th year with 
the Massachusetts state Police. He holds the rank of major 
and serves as the troop commander and director of aviation 
security at Logan international Airport in Boston. Mike and 
his wife of 21 years, Annmarie, live in Woburn and are the 
proud parents of P.J., 19, a freshman at Boston College: John, 
15: Timmy, 12: Bobby 9: and Katie, 5. Mike is also an adjunct 
professor in the criminal justice program at the University of 
Massachusetts at Lowell.
Michael Palladino (JD) writes, "My wife, Jenny (Jovell) 
Palladino (MS ’06) and I welcomed our second child, Jaxon 
Maddox Palladino, on November 4,2009. Our first son, Aus­
tin Lewis Palladino, recently celebrated his second birthday. 
Jenny is a compensation analyst at Dynamics Research 
Corporation in Andover, MA. I serve as corporate counsel 
handling employment matters at Vertex Pharmaceuticals 
Incorporated in Cambridge. We and our overprivileged dog 
and two useless cats reside in Salem, MA.”
Attorney and author Jeannine R. Reardon (BS '93, JD)
comes from a Suffolk family. "My husband, David M. Rear­
don, Esq,, is also an alum (BS '93, JD '99)," she notes. "My 
father, Stephen R. McNaught, Esq., teaches insurance law at 
Suffolk University Law School." Jeannine is celebrating the 
release of Dishonored, the sequel to her legal thriller Confi­
dential Communications.
1997
Joyce Anagnos (JD) writes, "I am still enjoying my service 
to the Law School on the Alumni Board and representing the 
alumni voice from the Midwest. As a senior attorney for the 
City of Toledo, Ohio, I have the most diverse ahd challehging 
job of my career to date. Mentoring Suffolk students and fel­
low alumni is a rewarding way for alumni to stay connected 
with Suffolk. The next few years will keep me busy in reunion 
mode: 2010 for my 25th Congressional Page reunion in D.C. 
and my 20th Wellesley College reunion in Boston: 2011 for 
my 25th high school reunion: and Class of 1997—get excited 
for a fantastic 15th reunion in June 2012 in Boston!"
2000
"My law office has been relocated from Worcester to Leices­
ter, MA," notes Corey L.H. Lee (JD). Corey is currently teach­
ing "Real Estate Law" and "Introduction to the American Legal 
System" to aspiring female law students and in the paralegal 
certificate program as an adjunct professor in the Saturday 
Women's Program at Bay Path College. "I also became an 
aunt! My niece, Morgan Nichole George, just celebrated her 
first birthday oh February 1—overcoming all the odds and be­
ing born extremely prematurely at 25 weeks and only weigh­
ing in at one pound!"
2002
Emily (Laube) Pelphrey (JD) and her husband, Brent Pel- 
phrey, announce the birth of their first child, Norah Isabella, 
born in Columbus, OH on January 28. Emily is employed at 
the Ohio Attorney General's Office as a special prosecutor, 




"My husband, Eric Sigman (JD), and I welcomed our 
daughter, Ellison Alani, on July 31, 2009," writes Lisa 
(Long) Sigman (JD). "We think that she is the cutest attorhey 
work-product!"
2006
Will Bernat (JD) and his wife, Jennifer, had their third child, 
Julia Catherine, on January 22. Will is an associate in the busi­
ness department at Nutter, McClennen & Fish LLP in Boston 
and a member of the firm's Commercial Finance and Work­
out, Restructuring, and Bankruptcy practice groups.
2009
Ann Brown (JD) and her husbahd, Dustin Williams, wel­
comed their daughter Vivian Brown Williams on October 31, 
2009. Vivian weighed six lbs., 13 oz., and was 21 inches long.
Melissa Sikorski (JD) and Kristen Connarn (JD '05) are
co-chairing the newly created Young Lawyers Committee 
Local Networking Subcommittee in Boston and Cambridge 
for the American Intellectual Property Law Association (AIP- 
LA). They will be leading monthly networking get-togethers 
for the IP community in the Boston area.
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THEY FILL YOUR 
CHAIRS.
WILL YOU FILL 
THEIRS?
T.'4 '
|fc ' , 'V 'A'; •
For each of you whose 
world opened up in 
Suffolk University’s classrooms, 
consider the student who is 
in your place today and the 
one who hopes to be tomorrow.
Your support provides 
financial assistance which 
will ensure that every qualified 
student is guaranteed the 
opportunity for the success 
you have achieved.
Whatever the amount of your gift, 
when you give to the 




Contributions to the Suffolk Annual 
Fund are tax deductible.
To learn more, visit suffolk.edu/giving 
and click on "annual fund,” 
or call 617.573.8443




TRANGE, HOW LONG IT'S BEEN since I 
returned to the States and how often 
I think about that week in Haiti dur­
ing and after the earthquake. Every loud bang 
gives me a start; every rumbling truck passing 
by causes me to hesitate, cock my head, and 
listen, ready to run, as if I am still there expe­
riencing each aftershock. I can’t imagine what 
it must be like for my friends in Haiti, who are 
still reeling from the aftermath of January 12th. 
I can still see their desperate faces watching as 
my helicopter lifted off from the cow pasture a 
quarter mile from the hospital where we stayed 
that week.
Since 2004, I’ve taken members of my group, 
St. Boniface Haiti Foundation, to Haiti about 
three times each year. This time, some had been 
efore, others were new, but all were changed by 
what we witnessed, what we experienced first­
hand, and how hard it was to leave behind all 
those who had no choice but to stay.
We were a few hours outside of Port-au-Prince 
(PAP) when the earthquake struck. Because of 
our bumpy ride, we thought someone had put 
bottle rockets under our car, and our driver even 
got out to open the hood and check for car trou­
ble. People were darting frantically across the 
road, unsure of where to go. We heard the words
spoken in French, le tremblement de terre. Our 
truck swerved to avoid rocks in the middle of 
the road as we neared our destination in the 
mountains some 65 miles from the center of 
PAP. When we arrived, everyone came running 
out to our truck telling us of the 7.0 earthquake 
that had just hit the country’s capital and 
thanking God that we were safe.
That first night, multiple aftershocks sent us 
flying out of our beds and into the yard behind 
the hospital. Our staff was terrified of the hos­
pital collapsing and anxious to hear from their 
family members in PAP. Patients were sleeping 
in the open courtyard between the wings of
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the hospital, fearful of the wobbling walls. Cell 
phones were not working, but satellite allowed 
us to remain connected to the outside world via 
the Internet. It became our main connection to 
our families at home and gave us news of the 
devastation. Most of our staff left the hospital 
to search for their family members in PAP the 
next day. One of our drivers, who had greeted 
me gratefully the night before, returned with 
the body of his three year-old daughter draped 
over the back of his motorcycle. A few days later 
I attended her funeral, which was the beginning 
of what soon became a ritual in the town. I can 
still hear the wailing of those who mourned 
their dead.
The next day, I became the communication 
link to our office in Randolph, Massachusetts. 
I was very concerned about the six young men 
(studying at various universities in PAP) who 
had a home in Canape Vert, an area that was 
greatly affected by the earthquake. That night as 
we finished our supper, to my surprise we heard 
the footsteps of those that I had been worrying 
about. Their eyes were grave and they spoke in 
whispers as they told us their story. Five of them 
had been inside the house as the earthquake 
began. Understanding that this kind of shaking
was nothing like they had experienced before, 
they all began to run outside. As they ran down 
the staircase, the stairs buckled and two had to 
jump and dash outside just as the structure fell. 
One young man had just walked out of his school 
when the entire building crumpled behind him, 
leaving his fellow students trapped in the rub­
ble. That night, the six men slept outside in the 
street with many of their neighbors. They knew 
they had to get out of the city, but walking was 
the only way to do so—15 miles without shirts 
or shoes. Passersby gave them clothes from 
their dead, saying that their loved ones would 
no longer need them. A man who was traveling 
by truck recognized one of them and gave them 
a ride to our hospital. I was so oveijoyed to see 
them, but their weariness and sorrow haunts me
even now. They looked hopeless and beaten—a 
despair that went way beyond what they should 
experience on top of the poverty that they rou­
tinely endure in this country, Haiti, that is the 
poorest in the Western Hemisphere, though 
only 90 minutes from Florida by airplane.
Sitting in the cow pasture waiting for a private 
helicopter to reach us, I had much to contem­
plate. I realized how little control I had of my fate, 
how close to disaster I had been, how much I had 
to be thankful for. I worried about my family who 
sat glued to the television, hearing about the hor­
rible things happening in PAP. I safely made it out 
of Haiti on January 19th to learn that another big 
aftershock had done more damage while I sat in 
a hotel the next day in the Dominican Republic. 
I had left most of my belongings behind, but the
One of our drivers, who had greeted me gratefully the 
night before, returned with the body of his 3-year-old daughter 
draped over the back of his motorcycle. A few days later 
I attended her funeral, which was the beginning of what 
soon became a ritual in the town. I can still hear the wailing 
of those who mourned their dead.
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survivors’ guilt would not leave me. I had escaped, 
my family was safe; I hadn’t lost anyone close to 
me, though my Haitian fnends had buried count­
less loved ones. I came home to a house still 
standing, while others slept outside because they 
were afraid to be indoors.
It is hard to comprehend how Haiti will re­
build from this disaster—how families will 
function without fathers, mothers, siblings who 
were there one moment and gone the next. How 
will the government function when most of it 
has been destroyed? Resiliency is a noble trait 
of these proud people. I don’t doubt that they 
will prevail, but I know that they will need our 
support for many years. Once again, hope must 
rise from their despair and they must find the 
courage to look toward rebuilding their future. 
Aj/iti cheri (dear Haiti), you are in my heart and 
always will be. ©
Linda Canniff is a chief operating officer of St. Boniface 
Haiti Foundation (haitiheaith.org)
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‘Where would I 
be without you?”
My mother and father only were able to go as far as high school, but that certainly did 
not stop them from preparing me to get the best education I possibly could. They did 
their best to make sure that I attended a great high school [Boston Latin] so that I could 
be prepared for the next step in the educational process. My parents sincerely wanted 
me to have the things they were not able to and find a good job in the workforce. Yet 
I was very aware and concerned that money could get in the way of my being able to 
attend college.
Scholarships allowed me to attend Suffolk University, where I have 
gained great educational knowledge and met an amazing group 
of friends that will remain my companions for life. I know just 
how much of my life has been positively affected because / 
of the financial support of graduates like you, and lam , , .
forever grateful to you for allowing me to attend such a r
prestigious school and have the potential to graduate 
with a college degree.
1 hope that others can be just as impacted as I have 
been, because everyone in this world deserves to 
have the chance to make the best of themselves.
Sincerest thanks i 
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^LOOKING FOR FINANCIAL STABILITY?
Try a gift that pays
income - the Suffoik Charitabie Gift Annuity
A gift annuity provides you with a secure income for your lifetime.
Benefits of a $10,000 single life charitable gift annuity.
AGE RATE* Annual Income Approximate
Charitable Deduction*
70 5.7% $570.00 $4,000
75 6.3% $630.00 $4,500
80 71% $710.00 $5,000
85 8.1% $810.00 $5,600
90+ 9.5% $950.00 $6,200
*Rates and deduction amounts are subject to change.
The Suffolk Charitable Gift Annuity can work for you!
To receive a confidential outline showing the benefits of a planned gift based on your 
particular situation, or to learn more, please contact Suffolk’s Office of Planned Giving.
CONTACT; ASSOCIATE VICE PRESIDENT PETER J. MOLLO, MED ’77 // PLANNEDGIVING@SUFFOLK.EDU // 617.573.8443
